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Abstract

The aims of this study are to compare the shopping behav1or of
the consumers between those with regular income and the ones with
not, - regular income in Chom Thong Sanitary District, Chiang Mai.

- Taking into account the study are six types of electric
appliances which 1ncluded refrlgerator, televislon set,, electrin fan,
radio, electrle iron, and tube. The study area covers eight villages
of three communities in the Sanitory District of Chom Thong.

Two hundred samples, half with regular income and another half
with'-not-regulér income, were drawn _by ‘using -ﬁhe- technique of
Systematic"random samplin§. Ihtérviewing and using of questionnéire
were the main techniques employed in data collection. The 'colleéted .
déta were analysed mainly byrdescrlptive'stétistics.' |

Findings of the study reveal .that the  consumers .of both
._groups'prefer buying goods Qith cash money to.&own and monthly payment

system. They prefer brand new goods to the used ones, and prefer




buying goods .directly_‘from stores rather than to buying from the
salemen. The not-regular income consumers £end to do their shopping
from the stores which are located ciose'to‘their houses, while ‘the
regular income consumers tend to do 1t in the City of Chiang Mai.
Motorcyc]es. and cars were found to be their important means pof
transportation in going- shopping

_ 1t was found from this study that the advertisements which
influence the conswmers® decision are advertisement boards,
broadcasting cars, leaflets; and-spores managers. Information of the
stores managers is the most influencing means ~among all. Having
famiiiaritykwith the consumers, the managers can make them feel trusty
and oonfident with the stores. Both groups of conspmers prefer to do
the'ir shopping in phe stores. they are accustomed to and feel respect

to the managers or the shopkeepers.
In conclusion, findings’ of this study reveal that . the

consumers' behavior in buying electric appliances is well ‘in line with

the concept of environmental behavior. Before making any decision,

‘_'the consumers must, Judge the information perceived or conceived.

Concerning the distance, it was found that distance between living

'place and stores has much influence on buying goods.




