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ABSTRACT

This study contained 3 main objectives which were 1) to examine the characteristics of
electioneering advertisement print media of the House of Representatives Candidates in Chiang
Mai Province; 2) to investigate the content in electioneering advertisement print media of House
of Representatives Candidates in Chiang Mai Province; and 3) to explore the language and the
communication in electioneering advertisement print media of House of Representatives
Candidates in Chiang Mai Province. The Content Analysis technique was used to analyze data
from electioneering advertisement print media of both House of Representatives Candidates and
the Party based on the concepts of print media design and production, electioneering
advertisements, language for communication; Semiological Analysis theory; content analysis
theory; and associated researches.

The results of this study were as follows:

1. The characteristics of electioneering advertisement print media used by the House
of Representatives Candidates in 2008 comprised of leaflets, brochures, posters, the candidate’s
number cards, electioneering advertisement billboard and specialized publication such as the
Democrat Party specialized newspaper and the Puea Pandin Party journal. The candidates from
each Party used different print media characteristics and in different quantity. Each Party used
the strategies of layout, colors, slogans, and pictures to attract the eligible voters.

2. The content in electioneering advertisement print media of the House of
Representatives Candidates and the Party presented was both in statements and pictures. The
communication strategies they used were slogans or rhymes including large letters headline for

people to remember more easily. The content issues mostly found were the presentation of the



populism policy to call for votes from the grassroots’ voters. Besides, the content was about the
candidates’ qualifications, the candidates’ pictures along with their name and number as well as
the important persons’ pictures or the Party leaders’ pictures together with the candidate team in
that area in order to construct the trust and faith resulting to the vote for their Party.

3. The language the candidates used in electioneering advertisement print media was
in 3 characteristics, namely, giving general information to point out the benefit that eligible voters
would receive; using slogans or rhymes to impress and satisfy people; and using the persuasive
language. However, there was an implication from the statements and pictures to create a good

image, trust and faith in order to stimulate the eligible voters to cast their votes.



