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ABSTRACT

Energy drink, popular among laborers, is competitively produced in a variety of brands.
Their properties advertised on television media were myth construction that lured consumers to
believe in constructed claims. The objectives of this study were to 1) analyze myth construction
process in energy drink advertisement on television media; 2) investigate energy drink
consumption behavior of minibus drivers in Chiang Mai Province; and 3) examine the myth
perception of energy drink advertisement on television media of minibus drivers in Chiang Mai
Province.

This study was a combined qualitative and quantitative research. It was divided into 2
parts. The first part was the content analysis of 4 energy drink advertisements on television
media and the other part was the study of behavior and perception of minibus drivers focusing on
energy drink consumption behavior, television watching and myth perception in energy drink
advertisement affecting the energy drink consumption decision making. The questionnaire was
used to collect data from 350 minibus drivers in Muang District, Chiang Mai Province. Findings
could be summarized as follows:

1) The myth construction process of energy drink was usually presented through the
process of shaping constructed sets of thinking, attitude, and belief towards the energy drink in 2
levels which were 1. a primary level: it helped to feel awake, refreshed, and recovered from
exhaustion; and 2. a more complicated level: it was the representative of the following, namely;
challenge to defeat obstacles, determination for achievement, a big fighter, a social concerned
spirit, a forgiving person, a gentleman who solved problems with his brain, and a good person

who needed not to be rich nor good looking. Besides, energy drink advertisements succeeded in



using various signs to impress consumers such as entertainment stars, music and Thai culture.
This resulted in consumers’ belief and acceptance of myth construction in advertisements and
affected the consumers’ decision making in buying energy drink as well.

2) The energy drink brand “M150” was popular among the minibus drivers in Chiang
Mai Province. The reason was that the brand was frequently heard. They usually drank 1 bottle
per day during 12.00-17.00 hrs. However, they also added that, mostly it helped to feel awake;
secondly, it refreshed and revitalized; and lastly, it gave energy and it helped to feel recovered
from exhaustion.

3) Regarding the myth perception of energy drink advertisement on television media of
minibus drivers in Chiang Mai Province, the study indicated that they believed that the energy
drink advertisement affected their decision making in choosing a particular brand. The perceived
myth was that the energy drink energized them to feel awake, refreshed and revitalized. It also
gave energy and helped to feel recovered from fatigue.

The reason cited by the minibus drivers for the decision to choose the energy drink was
frequent hearing. This was because the entrepreneurs pay much attention to advertisement by
buying advertisement space in several media and sponsoring various social activities. The result
was that the consumers could easily remember the product and usually decided to buy that
particular brand. However, the advertising media created the myth in energy drink advertisement
that after consuming the product, it would help to refresh and revitalize the consumers so that
they feel recovered from tiredness. In addition, it would energize the consumers to become a
great fighter, a gentleman who was brave to confront all obstacles. This lured the consumers to

believe in the myth resulting in decision making to buy that energy drink.



