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ABSTRACT

The purpose of this study was to demonstrate the portrayal of consumerism 

ideology of English textbooks. In this study, a selection of six English textbooks, My

World Student Book 4 – 6, and Super Goal Student Book 4 – 6 used in upper 6

secondary schools (Mathayom Suksa 4 – 6) were analyzed to find out the portrayal of 

consumerism ideology. 

Findings from the analysis of verbal language in English textbooks clearly

revealed that the portrayal of consumerism ideology was found in My World Student 

Book 4 – 6, and Super Goal Student Book 4 – 6.  The verb choices, adjective choices,

persuasive sentences and sentences expressing desire are the indicators that show a 

person’s wants and needs or desires to acquire and use some products and services.

The verb choices indicating consumerism are:  want, spend, pay, buy, have, use, get, 

go, watch or see, eat and drink, start thinking, and would love to. Moreover, the

adjectives are used to indicate the intention to persuade someone to consume some 

products or services, such as  famous, expensive, cool, fashionable, new, great etc.

Both of verbs and adjectives are supported with noun or noun phrase. In addition,

persuasive sentences are also used to show how a person is persuaded to  

consume some products. Finally, sentences expressing one’s desire are the indicators 

of one’s desire to consume some modern products. 
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