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ABSTRACT

The purpose of the study was to identify the use of presupposition techniques
in the language of printed Thai magazine advertisements and their purposes and
effects on the advertising addressee. The main objective was to validate the
application of presupposition-triggers in Thai advertising language. The data on
which the analysis is based were selected from the text parts in Thai advertisements

from several domestic women magazines which were published during the years 2005
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to 2008. Fifty advertising texts were analyzed to distinguish presupposition-triggers
used in each message based on the list of Stephen Levinson in order to investigate the
presupposition which is induced in each sentence. Regarding the presupposition
presented in each advertising message, the background assumption and purpose was
analyzed to learn about the intention of the advertiser and the knowledge, beliefs, and

values relating to the products which were presented.

The results show that the frequencies of each presupposition-trigger found in
the fifty selected data are varied. There are eight examples of Iterative Structures
which were found as the highest number. Other high frequencies were found for
seven examples each of Change of State Verbs and Question Structures and six
examples each of Comparison and Contrast and Counterfactual Conditional
Structures. Four examples were found using Implicative Verbs and three examples
also show the use of Temporal Clauses and Implicit Clefts with Stressed Constituents.
In addition, Definite Descriptions and Factive Verbs were found in two examples
each and only one example was found for a Verb of Judging and Cleft Sentences. But
no examples were found for Non-Restrictive Relative Clauses in this study. It is
shown that presupposition theory is applicable to data in the Thai language and most
presupposition-triggers formulated for English language data were found in this study
to apply to the Thai data. The study of presupposition in Thai advertising language is
also helpful in understanding the techniques used and the purpose of the Thai
advertisers to persuade consumers as well as to learn about the beliefs and values in

modern Thai society relating to the use of the advertised products.



