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Abstract

The objectives of this research were to study the rank of service and to compare two
schools with different type of service as perceived by consumers. Data were collected from 200
student samples at Chinese language schools. The research instruments were questionnaires ,
which composed of 3 parts: demographic data , perception of service quality determinants and
opinion of service satisfaction. Two hypothesises were analyzed by SPSS program computing

percentage ,means ,standard deviation t —test and Kendall coefficient of concordance W .

The results were summarized as follows:

The first hypothesis was partially supported , consumers with different sex ,age and
marital status rated the importance of service quality determinants differently. Nevertheless, no
significant differences of rating were found among consumers with different occupation , level of
education and income.

The second hypothesis was supported , consumers who studied at different type of

service Chinese schools , rated the importance of service quality determinants differently.



