v v Y
1

d‘ A kY Y a = Y Aa A o A 1 v
POLIDINIIAUAINNUVUD AT mquwaﬁlwm@mim‘nm@ummmmmm
= a o d a
ALY IS UNFANIAUUN %T’L!“Vﬂ
A a o a o
Sayan Menmaasuriiuga (Insumansanyi)
:5 = Y F% a
ﬂﬂ!%ﬂﬁ534fn5ﬂﬂ§ﬂ‘l&l1ﬂ1§ﬂuﬂ31!!ﬂﬂﬂﬁ§$
4 %3 a A I (= [
509Mans1Nsolsevda aeFes 219159NUSnIvan

o

s o = P '
919138 AT.ANA ‘Wi\iﬁ’la a'lzll'ﬁﬂtﬂﬂiﬂﬂ'ﬁf]ll
W |
UNaaed

F4 H Y
1

=3 3 A A v s A = =< Yy a A o A
MsAnyIAsInlIaglszasaefnyianuiane laveadus Inanidorinauns,
1 Y [ @ 1 o A &£ A aq Y 1 A = <
919N NPUAIVINTIUIU 390 AU ADNUDUDIZII BIBUA THANUT WL Tumsfny 1Y
¥ ¥ a 7Y 9 d‘ "y ' =
VOYAAYUVVADUDIN LA NATIZHYBYAAIY NTUINUIIAIIND MIAIT08AL ANNAY LaE
AusuVUIATTIY
J 1w 1 1 [~ a 1 1
HaMsAnE MU ngualededIu lnapdumema (Sooaz 67.69) 01gogizyiing 31
~ 407 (Sovaz 36.67) imsanuszavlsyanes (Fovaz 68.46) i1 1dmasasiAon 10,001 —
9 1 o (] a g‘ A [ 9 g’ A A Ay
20,000 VN (308az 37.18) NQNAI0E19VT IAAIANATIB LA INANATIOUS N1
Y 4
($ooaz 92.56) Taous InnthAuAs191AMNWDUVITIVIALELHT (Fo8aZ 40.26) LAzIMaNA
A a oy A ' Y a v o A Y 3 v A A o Y
U3 Inaihanas oA AN IZNmINaeA NI UM i uaiaans (M) Joovas 47.4
=< a :I A J Yy 9 a o J Y v o ] 14
anuane lalumsuiTamhianas 191N IAURAAN N ATUNITIATIHUIY AU

5101 04 lUszAVINNYNATY aniu Aumsdadiumanain ogluszauilunaig



Independent Study Title Customer’s Satisfaction Towards Ang Kaew
Drinking Water

Author Miss Jittanan Jinota

Degree Master of Science (Nutrition Education)

Independent Study Advisory Committee

Assoc.Prof. Prayad Saiwichian Advisor
Lect.Dr. Sakda Pruenglampoo Co-advisor
ABSTRACT

The purpose of this study was to learn customer’s satisfaction towards Ang Kaew
drinking water. The data was collected from the officers in Chiang Mai University who consumed
Ang Kaew drinking water. A total of 390 samples was specifically selected and all of them agree
to cooperate. The study instrument used was a questionnaire. The statistics: frequency,
percentage, mean and standard deviation were applied to get the following result.

According to the result, the majority of samples was female (67.69%) aged between 31-
40 years old (36.67%) graduated with bachelor degree (68.46%) had an average monthly income
10,001-20,000 baht (37.18%). Those who prefer Ang Kaew drinking water and others brand at
home (92.56%), both bottle and gallon (40.26%).The reason to choose Ang Kaew drinking water
was that university used as a welfare (47.4%).

Satisfaction in consuming Ang Kaew drinking water with respect to product,

distribution, and price was good except that to promotion was fair.



