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ABSTRACT

The objectives of this independent study were to analyze the content design of
television advertisements in the “Ruam Palang Harn Song” project, and to study the attitudes,
mind-openness, and satisfactions of the media content, of people in Tambon Banpong, Amphoe
Hang Dong, Changwat Chiang Mai. The study analyzed five television advertisements which
were on the air in 2006, and it was divided into two sections: (1) the analysis of content design,
and (2) the analysis of the surveyed data.

The analysis of content design comprised two steps: (1) the study of media details, and
(2) the analysis of content design by employing the principles of design: Unity, Harmony,
Proportion, Balance, Rhythm, Emphasis, Variety, Gradation, Mood, Contrast, Combination, and
Form. Collected from the sample group, the data on attitudes, mind-openness, and satisfactions of
media content were analyzed, and then the results of the two steps were discussed to explain their
relationships.

The findings revealed that the advertisements appeared to create emotions easily enough
for the viewers to follow, employed rhythms to present contents appropriately, organized stories
smoothly, and tended to choose funny stories, though careful watching was needed. Some
advertisements were able to apply current events in their stories creatively. All the five

advertisements were able to satisfy the sample group quite well although they were not much



attractive and not quite easy to understand. However, they were able to motivate the viewers to be
aware of saving energy by presenting some ways of saving more energy, which were practical
and useful in everyday life. The suggestions on content design for television advertisement in the
Ruam Palang Harn Song project which seemed suitable for people in Tambon Banpong, Amphoe
Hang Dong, Changwat Chiang Mai, were that the advertisements should be presented in funny,
short stories having no harm. The contents should be easy enough to apply in everyday life,
especially saving oil. The advertisements should be broadcasted through a period of news or
drama from 17:01 p.m. onwards, and should be broadcasted more by changing advertisements

constantly.



