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 The objective was to study the production process and product development in Pa Ngiw 

pottery. Wiang Pa Pao District Chiang Rai Province. 

                The study muster data using questionnaires. Study Group is a professional manufacture 

of pottery in Pa Ngiw. Wiang Pa Pao District Chiang Rai Province. These occupations were ago 

not less than 5 years and 5 cascs. And 42 cases pottery consumers. 

The equipments were Interviews and questionnaires. Analysis of qualitative data by analyzing the 

content and presentation of subtitles. Quantitative data analysis using frequency, percentage, 

average and standard deviation. 

                The results showed that 

    1. Production process consists of five stages: 1) preparation of raw materials and 

equipment Manufacturers of raw materials is Follow by the loess. 2) molding step. The power 

dial. 3) drying and dressing products. Used to dry in the shade and to dry in the sun light before 

burning 4) basic types of fire burning oven using firewood as fuel. Time to burn depending on the 

size and type of product And 5) basic decorative paint and painted. Use customer order patterns, 

as is the color used. Natural color and color science Nature of the decorative pattern used both 

traditional and modern 
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                2. Development of pottery products that consumers find that the reason for the name 

and wishful to purchase pottery. Because the counselor To serve as souvenirs. To support  the 

product in the community for an affordable, quality reliable percentage 30.95 Product pottery 

type household appliances to buy the tub percent 33.33 potted trees percent 38.10 for product 

development, pottery, were found to be product development at a high level. Most consumers 

have knowledge about pottery products. Ware products those are valuable handicraft. Satisfied 

with the look of the product. Products and pottery should change the look and feel to match the 

needs of consumers at large. 

 

 

 


