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ABSTRACT

The purpose of this independent study, entitled “The Auto-Painting Service Business:
Wiroj Auto-Supplies Partnership Limited, Chiang Mai Province” is to study those factors
affecting the business and develop a framework to improve these factors. The study collected data
from 120 customers, one business owner and three auto-paint dealers, using a questionnaire and
interviews, and also adopted percentage, mean and standard deviation methodologies for
presentation in descriptive tables.

The results of the study can be concluded as follows:

Wiroj Auto-Supplies Partnership Limited has two partners and eight employees, and is
located on Chareon Muang Road, Muang District, Chiang Mai Province. The business premises is
a three-block building, comprising a shop, a paint mixing factory, a warehouse, parking lots and a
residential area. In the past, it was an auto-parts business, but later changed to become an auto-
painting business, as the owner saw a business opportunity. As a result of several business field
trips, the business has secured support from a number of auto-paint suppliers in Bangkok. As a
result, the business has been well accepted in the area and has become one of the largest and most
reliable auto-paint suppliers in Chiang Mai.

The demographic data shows that the majority of customers are male, between 21 and
30 years old, undergraduates, employees or auto-paint shop owners, with an income of less than
10,000 Baht. A study on the factors affecting the business found that the factors most affecting
demand for the product are the presence of quality and reliable brands, price factors include

having fair and acceptable prices when compared to other products, for distribution channel



matters key factors are the presence of a consulting service and a product delivery service, and
those promotional factors affecting demand are the availability of paints required by the
customers and the employees’ level of friendliness.

A study into the framework required to enhance product demand factors showed that
for the main products offered, the quality of the auto-paints and related products is key, for the
price it is a having a high turnover of inventory with a focus on market competition and product
quality, for distribution channels it is the store displays with regard to brands and product
categories, plus the provision of consulting and demonstration services, and for promotional
factors it is offering discounts on the follow-up purchase of products and services, as well as the
provision of gifts for customers who purchase high volumes. In terms of the provision of future
auto-paint services, the business should consider the development of auto-paint production
technologies from which information can be shared among manufacturers, business owners and
customers through the internet, including those technological developments associated with the

global situation and the environment.



