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ABSTRACT

This research aimed study the behavior and factors affecting the demand of 3G Mobile
Phone technology of consumers in Mueang district, Lampang province. The study sample
consisted of 400 general mobile phone users. Questionnaires were used as a tool to collect data,
and data was analyzed using descriptive statistics and Logit Model with Maximum Likelihood
Estimates (MLE) and marginal effects technique.

The result of descriptive statistics analysis found that most samples were female at
54.0%, aged between 21-30 years old at 31.75%, held a bachelor’s degree at 46.0%, single at
56.5%, worked as governmental/state enterprise employee at 26.75%, monthly salary between
25,001-30,000 baht at 33.5%, most 3G technology mobile phone users used the service provided
by AIS network at 43%, used this network provider because of the network’s quality at 46.0%,
used mobile phone services for over 5 years at 62.0%, used mobile phone service foe contacting
friends/family at 52.0%, currently used mobile phone with the price between 10,001-15,000 baht
at 45.75%, and most samples demanded for 3G technology mobile phone at 266 people or 66.5%

For the analysis of factors affecting 3G technology mobile phone demands of consumers

in Mueang district, Lampang province, using Logit model, the study results found that factors



affecting demand of using 3G technology mobile phone service with statistically significance at
99% included product factor regarding value added services in accordance with requirements,
price factor regarding fair service price, and marketing promotion factor regarding advertising
through various media and appropriate pricing for service attribution. The factors with a 95%
significance level were product factor regarding sufficient signal covering areas, and marketing
promotion factor regarding frequent advertising. Factors with a 90% significance level were
personal factor, which was age and currently used network system.

Demands for 3G technology mobile service of consumers in Mueang district, Lampang
province was overall at a high level with mean equal to 3.76. This included searching information
on internet, sending and receiving SMS, ability to work on internet anywhere and at anytime,
sending pictures, assigning ringtone, accessing internet by using aircard device, sending and
receiving e-mail, sending and receiving animated video clips, downloading music and movies,

etc. Finally, the least desired value added service was online mobile shopping



