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ABSTRACT

This study aims to examine the marketing investment pattern of fresh coffee shop
business and perform the analysis of financial cost and return of an investment in a fresh coffee
shop business in Chiang Mai municipality. The analysis was based on descriptive statistics and
the investment decision criteria included net present value, internal rate of return, and benefit-cost
ratio. In addition, a consumer behavior survey was conducted by questionnaire interview of 100
samples of fresh coffee shop visitors for analysis based upon descriptive statistics including
frequency, percentage, and arithmetic mean.

It was found that a fresh coffee shop business in Chiang Mai municipality with 50 square
meters service area spent an initial investment at 990,000 baht. The largest portion of the total
business running cost, 41%, appeared to be raw material and serving material cost followed by
employees’ salary (four persons), rent, and utility expense, respectively. Pricing was determined
by mark-up criteria namely 27% on top of the total cost. The majority of customers were office
workers, hospital personnel, students and tourists. The sale promotion means encompassed the

sale discount, discount coupon, and advertisement in local newspaper.



Most of the coffee consumers under study can be characterized as being single female, 32
year-old on the average, bachelor’ s degree graduate, with office worker/ student/ state enterprise
worker occupational status, and having 16,950 baht average monthly income. Their most favorite
choice was cold espresso, followed by cold and hot cappuccino. They consumed what the coffee
shop served on the average 4.5 times per week, preferably during 12.01-15.00 hours, spending
averagely 85 baht per time.

The financial analysis of fresh coffee shop business investment was based on the
assumption of 10- year project life and 7.935% annual discount rate. This study found the
particular coffee shop under investigation to be worthwhile for investment as it has a net present
value of the investment at 5,592,381 baht, internal rate of return at 38%, and 1.6 B/C ratio.
The sensitivity analysis under the scenario that cost increases by 10% and income decreases
by 10 % confirms that this business remains worth investing. From the cost and return study and
consumer behavior survey, it can be concluded that freshly brew coffee shop business is favorable

for investment.



