d' N Y Y a [ d'd 1 A Ja d' a a 1 [
POLIDINIIAUANUVUIATS ‘ﬂi]ﬁ]‘(’J‘VI‘JJW@G]’E]ﬂﬁLaﬂﬂi%ﬁu&%@ﬂﬁWﬂﬂ%ﬂJu1ﬂEJ’é]iJﬂ“]J

a J [ v A [

51115 Mewaiyd Tudaniagealvl
= 4 9 [
Aveu UNAIITINTA UAIEN
Sayan AT HIAAATUNIT N

d’ = k4 v a
aaenssuMsNUSnmmsauanuvdasy

Y o 7 @
IA.AT.UT §]VY E]”Ii]"liﬁlﬂﬂ?ﬂkﬂ‘l’mﬂ
a v J A (=R 1
0.A7T.98TU Taﬁmuumqa 219156NU5nE15 W
% )
UNNAYD

= o A o sA A = a 9 Hq ¥ a
NITANHIATIUN 3 'N\Q‘l]igff\?ﬂﬂ@ 1)L‘Wf]ﬁﬂ‘]&l'l‘Wi]@ﬂii‘lﬁl@\?ﬁﬂizﬂ@ﬂﬂ’liﬂiﬂfﬂiﬂ’]i

[

a § a a 1 o A J a J @ v A ] 4 A
duredamnavinadennusuinsmaisd lnewaisd Tudwiiamodlva 2) iedAnuiiladenis

1 v A 9 d' 9Y a a d' a a 1 [ a o
nanemsandulavesdilszneumsildusmsdureIamnvviadeniusuins Inemaiesd
Tudandadedlni 3) edAnuiszavanuiane lvvesdilszneumsnlduimsdudedamie

1 @ a 4 I o [
VINAGOUAUTUIANT Inem1ai s Tuda Tamea

v Aq ¥ = & v ad g 9 A
GUﬂiqll'ﬂ'ﬂGl“]fcluﬂ']if”fﬂH1HJu"llf]3;!?3ﬂﬁllQ?JVILﬂﬂi?Uﬁ?NﬂTﬂ!!ﬂﬂﬁﬂUﬂTﬂJ @ﬂﬁgﬂ@ﬂﬂ'ﬁ(ﬂ

o va a { a a ] @ a J @ @ ]
lasumsmseudadureliamnrviadeuiusuins Inewialsd lusaniadodluil Taslinig

'
vAa A ) a

< { o ' o o
Lﬂ‘]JLL‘]J“]Jﬁ'é]‘Uﬂ1111/!ﬂﬁ'lflﬁll?s]}ﬁﬂﬂ'liﬂlalllﬂﬁuﬁf@’)ﬁ’lﬂﬂﬂ‘ﬂu?ﬂﬂﬂu IUIU 210 318 NIN13
a o aa a @ [ o v o @ a U
'Jl,ﬂ'i']3‘ViIﬂﬂi%ﬁﬂﬁl‘ﬂﬂWﬁﬁmuulﬁgﬂTﬁ'Jﬂﬁ$ﬂ‘1Jﬂ'J']llﬁ']ﬂfl]uIﬂﬂ@?ﬁﬂﬂTﬁi?@LLUUﬂﬁ%lﬂuﬂ']

(Rating Scale) MMUUUIAAVBIALATN (Likert Scale)

va a a a

=2 Y o 9 AN Yo A '
NﬂﬂTiﬁﬂ']elT‘lJﬂiq\lJﬂ‘ﬂ’JVl’]J"UfENEjﬂi%ﬂﬂﬂﬂ"ﬁcﬂ‘lﬂiﬂﬂiiﬂuuﬁ HIFDIT IV NIVUINYDUY

Q

o 1 1 ] 1 1 (=Y a I a J 9 = [
IUIU 210 3718 WUN ﬂf]?JGl'Ji’)fﬂ\?ﬁ"JucLﬁﬂJu Nusznnamsidunsmalyd (ﬂ'lﬂaﬂ/ﬁ\?)

= ~ a o
%,ﬂﬂﬁg 49.5 llﬂﬁi]ﬂﬂgmEluallﬂ\‘lﬂ%ﬂiilﬂulmﬂuﬂﬂﬁ‘ﬁiihﬂ1



]
= va a a a

HAMsANEINDIINYANTsuvefiszneumsi lasumseyiaduidoiamarvuiadon

1 9 ! s a a d' 9Jq Y a = Y vAa A d'
WU E‘!‘]JﬁgﬂE]‘]Jfﬂﬁﬁ’)uslﬁﬂluh‘ﬂiZLﬂVI’NN‘L!ﬁuLGIf’EJ*UENE‘J‘Glclf‘]Jiﬂ1i1/]1ﬂ'i‘].lﬂ"lﬁ’f)1§1]@lﬁul“]5’ﬂ

@

a a 1 I a Y o a A A o a 9 =
Tnvnvvadeuduilszianiuiug Jagilszasnlumsvedudeariiotinaum levyunsuy
a @ Y a a A a a 1 I Y a a A I QBJ’
lunams anvazveImMs IsUTMIAUFIaIHNIVHIAge NI UM IFUTMTAUFoIuATINTH
@lwi) szeznmilszneunamsvesdldusmsdudeliamnrvinadenazeglugie 6— 107

Y a 9Jq 9 a a d' a a ll d' 1 1 1 A
510 1dveegsnavesd IFusmsduioiamnsvuingoniiod lugig 1,500,000 — 6,000,000 11MAB1)
[ dy ] o IJq Y Aa a zﬂ' a a 1 d' Yo vAa =
sasmenelumsroudiszuesdlsuinmsdudedamarvuiadeni lasumseula 2% aoil
msssuiounazamldaelumsveduioicmnvvinadoneglugie 10,001 — 30,000 VIMG0
F ' ¥
asasnlumsvedureIevnsvinagen Usznnraniseiulumsved e Iavnsvinagen
= 9 AAa [ [ [ 9 A A 9 Y a a d‘l a a 1 Yo
Hhundeunawilunanisziu dJeyantimadive ldusmsdudoiamnrvuadonaz 145
MIFAFIUDINNUANUTUIAT
= o 1 a d’da a 1 Y a a d' a a
Nansany1ilavea Il L aun1amsAaIAuITNITNUENTNAABNT 1T NS AUFDIAIHAD
1 1 1 JYqg Y a 9 o w [ 1Y A 9 a Y] 4 9 ~
VNAGDY WU NGUAIFVTMT IHANUAAY IUKNOUADLTN A MUNGAAUN  AruanIun
AUNTZLIUMS ATUYAAINT AIUTIAT AIUMIEATN
= = JYq ¥ a 1 U % ] =\ = 1 [
Han3AnEIANNNINe TaveadlHuTns WU ngudledalanuiane lauaaziladaly
o w d!wdy Aa o d IY9Y a A o =3 slqad'd'slw
draunileaail 1) paadun ldusmsiszavanuiane lvlugduuumsiiatududenlasy
a A = Y 9q Y a = [ = [ dy a YA
wnaneyliage 2) anviaweladusia glausnmsiszauanuianeludasiaendioqugi
] a a A = 9 Jqg Y a = Y] =
ANUHNZAUAUNAUAWFD 3) ANuiIneladunszuIums glyusmsissauanuiamel
A A A & v = P o 9q Y a ~ o
Tumsvedudelitou lu Tuaou liguen 4) anuiaweladmminau dldusmsiiszauan
= ~ o a 4 = ) Y a A = 9
wane lanwinnuldszaumssivazianudiuignueaiududes  5) anuianeladiu
Hq ¥ a ¥g ¥ a A o = A A o Ao vy A ¥ A
aounInuims dleuimsiszavanuiane lansuiasiiuandslndinurazvselndn
o = 9 [ a 9Jq ¥ a =\ [ = d'd [ A
My 6) anuianeladuduasumsaain glsusnsiszauanuiane laniaivaanie
Y ~ = ] Yq ¥ a ~ o = ~ ~
gnIUMIBIINHEN 7) Anuiane ladiunenn #lusmalszauanunane lansuiasi

FOIdo §IU ANUUUAVDITUIAT



Independent Study Title Factors Affecting the Choice of Selecting Credit for Small Sized

Enterprises of Siam Commercial Bank in Chiang Mai Province

Author Miss Waraporn Keawsanga

Degree Master of Economics

Independent Study Advisory Committee

Assoc.Prof.Dr. Venus Rauechai Advisor
Lect.Dr. Rossarin  Orsatanunkul Co-advisor
ABSTRACT

This Study examined the behavior, the decisive factors, and the satisfaction of business
operators concerning their use of small enterprise credit services provided by Siam Commercial Bank
in Chiang Mai Province.

For the present study, primary information and data were collected by questionnaire method
from all 210 population who received the approval for small - size enterprise loans from Siam
Commercial Bank offices in Chiang Mai Province. The an alysis was conducted upon the results of
descriptive statistics and Likert type of rating scale for priority ranking.

Among the 210 population of small - sized enterprise loan recipients, the majority (49.5%)
were those business operators in the area of trading (wholesaling/retailing) and had their business
enterprise registered as natural person ownership.

On the behavior of small - sized enterprise loan recipients, the study found that in most cases
the business operators received the loan approval for specific loan size, for the purpose of using the
borrowed money to run the business. The small - sized enterprise loan were their first time borrowing
for this specific loan type after they having been in their present business for 6 - 10 years. The

business operators under study made their yearly business income in the range of 1,500,000 —



6,000,000 baht. They commonly paid 2% interest rate annually for the borrowed funds, generally
spent about 10,000 — 30,000 baht for fees and other expenses for their first time application for
small — sized enterprise loan collateral. they got the information concerning the access to small —
sized enterprise loan services from the advice of the bank workers.

The investigation on the influential factors particularly the marketing mix for the business
operators to utilize small — sized enterprise loan revealed the six most important factors to include
product, place, process, personnel, price, and physical.

On bank clients’ satisfaction, this study found the business operators who got small — sized
enterprise loans from Siam Commercial Bank indicated their highest satisfaction with the following
attributes of each marketing mix factor : 1) approval of large loan limit for product, 2) reasonable
interest rate for price, 3) simple requirement and procedures for loan application for process, 4) bank
worker having good experience and skill in credit affairs for personnel, 5) proximity of the bank
office to home or business office for place, 6) discount or exemption concerning bank fees for

promotion, and 7) fame, and financial security and status of the bank for physical factor.



