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ABSTRACT 

 

 There are three objectives for this study, 1) to understand behavior concerning 

consumption of northern Thai food of consumers in Mueang District of Chiang Mai Province, 2) 

to identify factors influencing these consumers to consume northern Thai food, and 3) to assess 

consumers’ satisfaction with there consumption of northern Thai food. The consumption is 

related to food services at various food shop or eateries. 

 The information for the present study was of primary type collected by questionnaire 

interview method from 400 samples identified by accidental sampling technique. Analysis was 

performed upon the results of descriptive statistics. 

 The study found the majority of those consumers with food preference for northern 

Thai dishes were characterized as female, aged 21-30, married, bachelor’s degree graduate, 

private business employee, having domicile registration in the central region, and having monthly 

income above 20,000 baht level. 

 Factors  contributing  to  these consumers’  consumption  of  northern  Thai  food  were 

identified to include products and personnel as the most dominant factors,  followed by the factors 

of physical, price, and process, respectively.  
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 The most important attribute of the product factor leading to high preference for 

northern Thai food among the sampled consumers was the freshly prepared and good quality 

food, followed by the attributes concerning food hygiene and good taste, respectively. 

 The most important attribute of the price factor appeared to be the absence of service 

charge or the relatively low service charge for other special services, and the next most important 

one was food prices reasonable compared to the conditions of the eateries or place. 

 For personnel factor, consumers assigned highest priority to the correct food bill 

calculation by the cashier and their next most important considerations were the food shop 

attendants’ politeness, hospitality, and good human relations. 

 The process factor’s most influential attribute for consumers to consume northern Thai 

food was found to be the correct servings of the ordered items followed by the speedy food 

preparation and servicing. 

 Meanwhile, the most important element of the physical factor drawing customers to 

visit the northern Thai food eateries was the clean environment of the place followed by the fame 

of the food shops. 

 On consumers’ satisfaction, the study revealed that consumers were most satisfied with 

the physical aspect given the average rated score of 4.29, trailed by the process aspect with the 

score of 4.28. 

 


