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ABSTRACT 

This study has the objectives to 1) understand the general characteristics and behavior of 

users of artificial grass soccer field services in Chiang Mai Province, 2) identity factors affecting 

the choice of such service users, and 3) examine the determinants of such service users’ 

satisfaction. 

 Data and information for this study were of primary type collected from questionnaire 

interview.  The sampling techniques included Yamane sample size criteria, proportional 

samplings for individual soccer field and then accidental sampling of service users of 6 soccer 

fields covered with synthetic grasses.  The sampling procedure yielded a total 258 samples for 

this study. The analysis was based on the results of descriptive statistics and Likert rating scale. 

From the 258 samples, it can be concluded that the majority of users of artificial grass 

soccer field services in Chiang Mai Province are male, 20 – 30 years old, government 

service/state enterprise employee, bachelor’s degree graduate, and having 10,000 – 15,000 Bath 

monthly income. 
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On service users’ behavior, the study found most samples used artificial grass soccer 

field services for physical exercise, 1 – 5 times per month, came with friends/groups, preferred to 

come on Saturday, and during 18.01 – 24.00 hrs., traveled to the service places mostly by 

automobile, spended no more than 100 baht per time for travel expense, paid the soccer field 

service fee not exceeding 100 baht per visit, and spended no more than 100 bath for food and 

beverage per visit.  Most of the artificial grass soccer field service users were introduced to know 

their particular soccer field services through advice from friends or other persons, and they also 

indicated that their peers were most influential in their decision regarding the use of soccer field 

services under study. 

 The investigation on the effect of marketing mix on the service users’ uililization of 

synthetic grass soccer fields in Chiang Mai province found the three most important factors to be 

place, product/service and price in high to low order and all three factors were rated as 

moderately important. 

On service users’ satisfaction, it was found that the primary contributive element to 

satisfaction in each factor of artificial grass soccer field services to be rest room, shower room, 

and dressing room for product and service factor; reasonable service fee for price factor, 

convenience in traveling and hiring vehicles for place and distribution factor; special discount for 

promotion factor; and human relation and politeness in service provision on the part of    

personnel factor. 

 


