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 This objective of this study was to study the factors affecting consumer’s decision to 

purchase a house in a housing project or to purchase servicing from a house contractor in Chiang 

Mai Province. The study method used was collecting data from questionnaires distributed to 200 

samples that have already owned their house in the last five years or are currently constructing 

their house. The sample can be divided into 2 groups; using services of a house contractor and 

purchasing a house in a housing project. The data was statistically analyzed for summarization 

using Likert’s scale and Logit model. 

 The majority of the respondents were male, married with undergraduate degree. Most of 

them were employed in private companies, with earnings of 20 – 30 thousand baht per month. 

 Both groups considered the price factor, the production factor and the promotion as 

highly influent factors determining their decision. The place factor was viewed as fairly influent 

factor. 

 Most of consumers who purchased a house in a housing project, preferred to buy 2 storey 

house, with the price ranged between 1 – 3 million baht. Their major reason of purchasing was to 

possess of their own living house. Most of them financed their house by bank loans. The most 
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important information perceived from a billboard. They spent time to collect housing  information 

and making decision about 6 months to 1 year. 

 The consumer who purchased a servicing from a house contractor, constructed 2 storey 

houses, the construction cost which excluded the cost of interior decoration and landscape was 

between 0.5 – 1 million baht. The consumers’ major reason to have a new house was to possess 

of their own living house. Most of them borrowed from Government housing bank and 

Government saving bank. Their sources of housing information were from friends, relatives and 

acquaintances. They spent time to retrieve information and making decision less than 6 month. 

They selected servicing from a private contractor. 

 The result of Logit model showed that consumers who did not have regular income and 

and already owned lands in Chiang Mai were more likely to purchase servicing from a house 

contractors. On the other hands, consumers who earned higher income were tended to purchase a 

house in a housing project instead.  
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