] Il
a A

YorseamsauauLdas: 53BN TeANUNITNDUNGUFIINUTITUUAS AT

1 d‘ a QJ - = 1
“VIfN!fV]EJ’JWQ@I‘Uﬂ']WiH‘Nﬂ’J@WENGlWN

gl UENAATY 1AYLITINT

ﬁge
=

SN wsygndasumingme

d‘ =3 Y Y a2
ﬂm$ﬂ§§Nﬂ15ﬂﬂiﬂﬂ1ﬂ15ﬂuﬂ31!!ﬂﬂﬂﬁ§$
Aa d
IA.AT.AFNY W'Nﬁ']fl% Usesunssums

o\ @ t4
wet.as. Jozanyal w%‘ﬁﬁﬁﬁ’ NITUNIT

UNAALD

=3 qu/ dydw s A = a o ' ~ A 1 A
ﬂ"l'iﬁﬂB1ﬂiﬂuﬂi@]Qﬂizﬂ\‘]mW@ﬁﬂHT‘Wﬂﬁﬂiiuﬂlﬂﬂuﬂ‘ﬂ@ﬂm&nﬂm@]@ﬂﬁ‘i/l‘tNmfl’J

]
a

FeimusssuagmneufienFagun I sawtemsdsznase ldninmsieunonvesgsnai
A o ' A 09: 9 o J o ' A [ o
weuTed AuMs neungImaaeslszsinn Tagldunudouownunguiinveunier ludania
@eoalni 2 nau 1dun nquiinneufeneimusisuaznguiniouiousIguIn nguaz

qg,/ Qy Y o a o Y aa a Y A 9
200 318 3NN 400 518 AN AATIEH leelFadamranssuulsznouais Aud Sou

1 d'

azlazAIRAY

[ a’/ 1 LY 1 3 1T AW Y A v A v 1 d' =
aﬂymzmllﬂmamqumaemmfdmﬂquuaﬂymﬂﬂagﬂmﬂuﬂa UNNOIUNYIY

[ | a L] 1

dadrumavaiaunnunane daulvaliongodizrig 25 — 351 Naouamnlaa MIAny

] g QA a

[ a =\ = Y @ = Y = 1
szaulTaaed dszneuoidngnine minauenyy taziinelddo@ouszying 10,000 -
30,000 UN

JoyadunganssumsneanemuINinMoune T IMusI LAz inio U 1T

] [ Y [
guamdiuIngaz@umaniumeu szeznaninvesinneuieInigesnguiinunae

TndiReenu Aotlsznma 3 - 4 Ju uvasdeuan
9

%

1 d' Aa o Y A
nounenriausssulydiulvane

u

[

a J A o 1 A a Y 1 ' A
BUMNDTILUA 114GUﬂ!31/]Llﬂ°l/]?J\‘lL‘V]EJ'JLGINﬁ;sllﬂ"lwllﬂiﬁ“llﬂllﬂﬁfluclﬂiyﬂ1ﬂ!Wf’J°L!

G



wamsany1a lFaeueainnounenssiausssulumaaunanneuned ludania
= ] 1 U ] 1 d' a o 1 ] A o d' =W Y d'
Foa vy wunnguilnneune s ImusssuaIu lgzaeniini IsausuTagimldnomay

1T W 1 dy a Y d' = 1 1 A dy d' A

RY 2,463 LMaeal lumsseaumnizandiulvaazidonsenaaialsse uaziaon
a Y dy 9 ~ A FI = 1 1 [IRY 1 ~
auasznderinniga Tasta lstiemas 67321 vmaeau lasdulvgiinneune)
a [ YY) Y= [} 9) AR Y Y ~ [
PUNagRIaFea vy Tasl¥sosuaaivgd ¥l lgaemas 3,571 UInaeay

namsaneia l¥seveninneuiouFigumwlumsaunaunveuien lusevia
= [} 1 U ] 1 d' a 1 ] A [ d' s 1 Y d'
Foa vy wunnquilnneunensgumnaIu lvigzaeniini Isausuy Tasiam ld9omay

1 dy a 9 ~ = 1 [l A dy ~ A a 9

3,099 Lmaeay Tumsseduanszandiulngaziaensoninainalssa azaenaum

dy 9 d' s 1 PAL 4' 1 1 1 v 1 d' a
Uszinmdodnunniga Tasialdaomas 896 umasau Iasdiulnaiinneunsnaunia

[ Y= [] 9 d o & oA 9 = 1 a

geavarIatee vy lasl¥sosunaiudd saua loemas 3,158 UINaAoAY LazMTUSNI

qgj ! [ K% 1 d' A =l Y d' 1T W ]
guaiiuduInainnesfierszi@onuiaunu IneTaslisn 1d91emasminy 899 umasnay

v 9

d' Y a d‘ A‘ v 1 d' ~ é [ [
LiJ’E]']Jin”Imi”Ithlﬂiﬂﬂ‘fgiﬂﬁ]‘i/l!,‘lfﬂllIENﬂ'iJﬂﬁT]?NmEJ’JWU’J"I m‘luﬂwmqmmﬂ

v
1 =

o MuTINNe AN IFITMUTITNIIUIY 739,356 AU AN UNGUFIGUAINTIUIY

a Ao 2 v Y a A = = Y

314895 Au  ganannezdlisteldlszana 2,533 duum ginvevesiiszanziisela

9 a 1 9 9 a Y

Uszanar 789 auum ginvvudsaziiselalszunm 4,845 Suum wazgsneaihaziise’la
Y S Y a o v a o 4

dszanm 357 Swum sadlu 8,524 Auum nieAaluiosas 16.37 YoIWAANUNNIATIY

o o = ]
YOIIINIATE 11w



Independent Study Title Business Linkage to Culture Tourism and Health

Tourism in Chiang Mai Province

Author Mr Kittitas Thechaverakorn

Degree Master of Economics

Independent Study Advisory Committee
Assoc.Prof.Dr.Sasipen Phuangsaichai ~ Chairperson

Asst.Prof.Dr.Piyaluk Buddhawongsa Member

ABSTRACT

The purpose of this research was to study tourists’ attitudes toward culture and health
tourism, and to project the revenues of tourism related businesses. The study used a questionnaire
to collect the data from 200 tourists in each area, a total of 400 people, and adopted descriptive
statistics including frequencies, percentages and means for the analysis.

The results show that both respondent groups had similar characteristics, that is, the
majority of the group members were female, between 25 and 35 years old, single, undergraduates
and private employees, with an income in the range of 10,000 to 30,000 Baht per month.

The behavioral study found that most of them traveled with their friends and spent three to
four days on a visit. The main information source for the culture tourists was the internet, whereas
that for the health tourists was friends.

A study on the culture tourists’ spending showed that they opt to stay at hotels, and their
average expenses were 2,463 Baht per person. In general these tourists bought clothes as

souvenirs at Warorot market, with the average expenditure of 673.21 Baht per person. In addition,



they mostly came to Chiang Mai by car and spent an average of 3,571 Baht per person for the

transportation cost.

A spending study of the health tourists showed that they preferred to stay at hotels and their
average expenditure was 3,009 Baht per person. Like the cultural tourists, they bought souvenirs
and clothes at Warorot market, with the average level of expenditure of 896 Baht per person.
They used the same means of transport as the culture tourists (car) and spent an average of 3,185
Baht per person. These tourists tended to go for Thai massage and spent 899 Baht per person on
average.

When projecting the revenues gained by tourism related businesses, the study found that if
Chiang Mai were to have 739,356 cultural tourists and 314,895 health tourists per year, then
accommodation, souvenir, transportation and spa businesses would generate approximately 2,533
million Baht, 789 million Baht, 4,845 million Baht and 357 million Baht, respectively, making a
total of 8,524 million Baht. This would be accounted for 16.37 percent of Chiang Mai’s gross

provincial product.



