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ABSTRACT

This study examined the relationship between the forms of business entities and their
linkage processes with local and external communities in terms of employment, major raw
materials source, marketing, as well as social, environmental and consumer responsibilities. It
covered three forms of business organization namely private firm, community
network/community enterprise/housewife group, and cooperative with 5, 7 and 2 representative
organizations respectively. Information was gathered by questionnaire interview and analysis was
performed upon the results of descriptive statistics including frequency and percentage.

The business entities in all three forms were found to have quite similar working
relationships with people in and outside the local community. In most cases, the produced
consumption goods and employed local people as labor input. For major raw materials, the
private firms relied primarily on external sources while the community network/community
enterprise/housewife group and the cooperative types depended mainly on internal sources. Both
private firms and cooperatives used production technologies which were imported from outside,
while the businesses in the remaining type generally employed local technologies or knowledge.
The majority of businesses in all three forms wholesaled their outputs to buyers outside their

communities. The businesses under study appeared to allocate part of their proceed for local



community development through money donation, material contribution as well as organizing
technical training for local community members. Their concerns about community environment
were expressed through the practice of production waste management like producing biofertilizer
from agricultural wastes, waste water treatment and raw material recycling. Meanwhile, their
responsibility for the part of consumers was indicative by the inspection of products before

marketing.



