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ABSTRACT 

 

 The objective of this work is to study the consumers’ behavior in buying finished 

products made from hand woven cotton, and what are the factors affecting their buying decisions. 

The work  also aims to study the problems and obstacles facing the entrepreneurs is selling these 

products in Chiang Mai province. Primary data were obtained from interviewing a sample of 400 

consumers and 10 entrepreneurs. Descriptive statistics, Likert Scale method and Logit Model 

technique were used to analyze the data. 

 The results of the study reveal that most consumers of finished products made from hand 

woven cotton were females, were in the age range of 20-30 years, were not married, worked in 

the public sector, with average monthly income in the range of 5,000-10,000 baht, and were 

bachelor degree holders.  During the time frame of study from January 1- May 10, 2010, most 

customers in the sample did buy some finished products of hand woven cotton. The average 

amount of spending for each purchase was in the range of 100-500 baht. Most purchases were for 

the customers’ own use. No fixed pattern in buying was found in the study. The average 

frequency in buying was less than 5 times in one year. The time of purchase was normally during 



.

weekends. Most customers bought the products from general retail shops.  Source of information 

for most purchases was words of mouth. The results of Logit model technique reveal that 

consumers in Chiang Mai province would be more likely to buy finished products of hand woven 

cotton if they were female, with higher income, and worked for the private sector. Factors relating 

to sale services were found to be of primary importance in their decision to buy. 

 On the problems and obstacles facing the entrepreneurs selling finished products of hand 

woven cotton, most entrepreneurs expressed problems relating to financial situation, brand 

creation to be known and accepted among customers, higher prices for their products than similar 

products imported from other countries, difficulties with government ‘s rules and regulation, and 

market expansion both domestic and abroad. 


