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4  

7   
-    (Product  or  service)  
-  (Price)  
-    (Place  or  Distribution)  
-  (Promotion)  
-    (People)  
-     

(Physical  Evidence  and  Presentation)   
-  (Process) 

 
2)  ( Secondary  data)

    

   
-   
-  
-   (Internet) 
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2)   

( Descriptive  Statistic) 
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1)  4  

2  
1  

7   
-  (Product  or  service)  
-  (Price) 
-  (Place  or  Distribution)  
-  (Promotion) 
-  (People)  
-   

(Physical  Evidence  and  Presentation) 
-  (Process) 
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