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2.1.1  (Demand Theory) 
   

(Effective Demand)  
(Ability and Willingness to pay)  
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)  ( Substitution  goods) 

 

)  ( Complementary  goods) 

 

 3)  

2   

)  ( Normal  goods) 

 

)  ( Inferior  goods) 
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 5)  

 

 6)  

 

 7)  

 
 

2.1.2  (The  Service  Marketing  Mix) 
7  

( Kotler, 

2003  , 2549)   
( Marketing  Mix) 

(Marketing  Mix)  
( , 2538) 

4  
(Product)  (Price)  ( Place  or  Distribution)  

(Promotion) 4P  

 1.  ( Product)

4   
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 1.1  

 

 1.2  

 

 1.3  

 

 1.4  

 2.  ( Price)

4   

 2.1  
 

 2.2  
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 2.3  

 

 2.4  

 

 3.  (Place  or  Distribution)

 

 3.1  

 

 3.2  
3  

 

 

3  
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 4.  ( Promotion)

  4  
 

 4.1  

 

 4.2

 

 4.3  

 

 4.4  
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1.1  (Marketing  mix)  

 

                       (Marketing Mix) 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

(Product) 
(Product  variety) 
(Quality) 

(Feature) 
(Design) 

(Brand  name) 
(Packaging) 

(Size) 
(Service) 

(Warranties) 
(Return) 

(Price) 
 

(List  Price) 
(Discount) 

(Allowances) 

(Payment  Period) 
 

(Credit  terms) 
 

(Place) 
(Channels) 

(Coverage) 
(Assortment) 

(Location) 
 

(Marketing  logistics) 
(Inventory) 

(Transportation) 
(Warehousing) 

 

(Integrated  Marketing  

Communication) 
(Advertising) 

 
(Personal  selling) 

(sales  force) 
 

(Sales  promotion) 

(Publicity  and  Public  Relations) 
 

(Direct  marketing)  
(Online  marketing) 

 

(Target market) 
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( Marketing  

Strategies) 4
( Product)  ( Price)  ( Place) 

(Promotion)   

(2545)  
3  (People)  

(Physical  Evidence  and  Presentation)  ( Process)  
 

 5.  ( People) 
(Employee) 

(Selection) (Training) (Motivation) 

 

 6.  (Physical  Evidence  and  Presentation) 

( Total  Quality  Management : TQM) 

 

 7.  (Process)
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(Place) 

 

(Price) 

 

(Promotion) 

(TQM) 

1.2  (Marketing  Tool  For  Service) 
 

 

 

 

 
  

 

 

 

 

 

 

 

 

 

 

 

2.1.3   

(
, 2544) 

( Customer  Satisfaction) 
(Satisfaction)  

 

(Product) 

 

(Physical) 

 

(Process) 
 

(People) 
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( Expectation) 

3  

( Total  Customer  Satisfaction) (
, 2549) 

( 
) 

 

 1)  

 

 2)  

 

 3)  

 

 4)  
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2.2   
 

(2544) 

300  
2   

20 - 35  
10 ,000  

( ) 18.01 - 
22.00 .   

 

2  2  

  

(2545)  

  

270  

 



 18

25 - 29 

5 ,000-10,000  

2   

 

 

(2547)
HILLSIDE  FITNESS  CENTER

HILLSIDE  FITNESS  CENTER

200  

(t-test) 
16 - 25 

10 ,001 - 15,000

1  

17.01 - 21.00 .  
( - )  

2  
1-2   
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HILLSIDE  FITNESS  CENTER

  HILLSIDE  FITNESS  CENTER  
 

 

 (2549)  
 

  
16  

200  

 21  - 30 
  

  10,000  

     1  
    17.01 - 20.00 .

11 - 20  
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2.3  
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  (Product  or  service) 
     -  ,   

(Price) 
     -   

  (Place  or  Distribution) 
     -   ,  ,    

(Promotion) 
     -       

     -       

     -   

 , (People) 
-   , ,

 

(Physical  Evidence  and  Presentation) 
     -  

, ,     
(Process) 

     -  ,    

 
 

-   
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