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 ABSTRACT 

 The purposes of this study were 1) to study general characteristics and behavior of 

consumers who used services from the tool shop in Mueang District, Nan Province; 2) to study 

factors which have an influence in selecting and using services at the tool shop in Mueang 

District, Nan Province; 3) to study the problems of the consumers who used the services of the 

tool shop in Mueang District, Nan Province. The study data was primary data collected by 

interviewing 200 samples using questionnaires. The samples were service users who were 

selected by accidental sampling from the tool shop in Mueang District, Nan Province. 

 The study result of the samples’ general information found that most of the samples were 

male, aged between 31 and 40, of married status, high school graduated, mostly farmers, and had 

monthly income less than 10,000 baht. The behavior study result found that the purpose in using 

services of the consumer samples mostly was to select and buy tools. The reason to make a 



decision for using this particular service was that the shop sold products at a cheaper price than 

other shops. The purpose of buying tools was to use them for repairing household appliances 

while the motivation for making a decision to buy the tools from this shop was the need to use the 

tools. The types of products mostly chosen were basic tools. Most samples also needed advice 

from the salesperson due to having knowledge about the products at average level. The payment 

method most frequently used by the samples was cash. The samples’ frequency of using the 

services was 1-3 times a month, from Monday-Friday, from 8:00 a.m.-12:00 p.m. Motorcycles 

were used as the transportation by most samples to get to the shop and buy products. 

 The study result of the factors which influenced the samples’ decision making in buying 

products, sequenced by the importance of factors in analyzing the data, found the first factor was 

the products. The samples placed importance on the variety of products when buying. The next 

factor was the price. The samples saw the reasonable prices as important. In term of problems in 

using services, the first problem was the products. The quality of products did not serve needs. 

The next was the prices. The samples were not able to find the appropriate prices.


