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ABSTRACT

The purposes of this independent study were to investigate the behavior, factors and
satisfaction of advertising choices for entertainment businesses in Mueang District, Chiang Mai
Province. Data were drawn from 44 entertainment businesses closing regularly after midnight in
Mueang District, Chiang Mai Province. The statistical instruments included descriptive statistics,
frequencies, percentage, arithmetic mean, and two-tailed chi-square. The findings are as follows.

Most entertainment business people were males, 25 — 40 years old, with a bachelor
degree. The entertainment businesses had an average income of more than 1,500,001 baht per
month. There were more than 30 staff and the investment was between 5,000,001 — 10,000,000
baht. Most of the entertainment businesses regularly closed at 1 a.m. every night.

The majority of the entertainment businesses nested approximately 50,000 baht per year
in advertising, and the time to alternate the types of the advertising lasted for a year. The printing
advertisement was mostly chosen by the entertainment business people. The main reason for

selecting the choices of advertising was the accessibility to the target consumers.



The results of chi-square test at 0.05 level of significant revealed that the average of
monthly incomes and the investment of entertainment businesses did not relate significantly to
their behavior of changing advertising choices and yearly investment in advertising.

The study of factor affecting decision making to choose choices of advertisement showed
that in selecting printing advertisement the first priority was personnel focusing on the staff
specialization. when selecting visual and audio broadcast, the first priority was the product
focusing on frequencies, colours, animation, and audio. In selecting other advertising choices, the
first priority was the process focusing on the speed of the advertisement producing.

The results of the investigation of the satisfaction of advertising choices for entertainment
businesses illustrated that the personnel experience of printing advertisement was satisfied the
most and the satisfaction with visual and audio broadcast, the staff specialization was satisfied the
most. The satisfaction with other types of advertisement including speed of producing

advertisement was also satisfactory.



