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ABSTRACT

This study had an objective to study the general characteristics, behavior of service users
and factors which might affect their choice, and the problems affecting the demand for automobile
hire-purchase credit service of Thanachart Bank in Chiang Rai Province. Questionnaire was designed
to collect information from 300 samples of individuals who used automobile hire-purchase credit
service of Thanachart Bank in Chiang Rai Province. The analyses were based on the results of
descriptive statistics including frequency, percentage, arithmetic mean, and standard deviation,
Likert Scale assessment, and Chi-square test.

The results of the study revealed the majority of customers of Thanachart Bank could be
described as male, aged between 31 — 35 years old, married, bachelor’s degree graduate, private
business employee, and had average income between 20,001 — 30,000 Baht per month.

On the study of service users behavior, the experience whether in using services of Thanachart
Bank and used Toyota Brand the most, the respondents searched some information by the other
advertising before asking the credit service, and the private business employee was the most influence

factor advertising made them. The most influence. Al Factor in using services, was the security and



reputation of the bank. The credit line would be 400,001 — 600,000 Baht, entering 72 month
banking contract.

The most important factor making when using automobile hire-purchase credit service
was the security and reputation of the bank (average score of 4.52) followed by the factors of the
amount of credit - low interest rate (4.27), people - service quality of the bank staff (4.15), service -
firms were short credit approval time, quick cash (4.12), place - convenience of parking (3.95), market -
public relations through agent (3.58).

The results of Chi-Square test at 0.05 statistically significant levels revealed the credit
line for hire-purchasing had relationship with gender, age, status, the education level, job and
average income per month. Chi-Square value less than 0.05 statistically significant levels
revealed.

The most frequent problem reported was the product - documentation required to take out
loan was too much, followed by the problems of market promotion, service provision procedure,

channels of distribution, people, price, the security and reputation of the bank.



