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ABSTRACT

The purpose of the Revealed Comparative Advantage of Thai Exported Footwear and
Leather Products to the United States of America market research were to study the general
location and situation of the industry export leather products and footwear industry of the U.S.
market, and to study the comparative advantages in exporting footwear and leather products to the
United States by comparing with major competitors, and to study the problems and obstacles in
the export of footwear and leather products of Thailand to the United States market. The RCA
and Market Share are used to analyze data from U.S. International Trade Commission (USITC)
from 1995-2007. It also used the data in 1994 as database to compare changing in each period by
separating study period into 4 parts.

The study that the trend footwear industry and leather products exported to the U.S.
market is decreasing specially a product for travel, leather products and bleached leather products,
and footwear products and parts. Problems and obstacles in exporting leather products and

footwear to the U.S. market are as follows: Thailand lacks of skilled workers in designing,



marketing, engineers, and scientists. Additionally, it lacks research and development to create
innovative products. It also lacks modern machines and technology and important sources of raw
materials in raw leather industry and quality raw leather. On the other hand, the most important
obstacle of Thai Exported Footwear and Leather Products is Subprime crisis and trade policies of
the present President of the United States. And trade regulations of the U.S., for example,
Generalized System of Preferences or GSP, Environmental Management System, and
International Labor Standard.

Situation analysis and footwear exports of Thai products to the U.S. market, found that
Thailand has RCA value and market share in export footwear products to the U.S. markets in the
most minimal level. Countries with the comparative advantage in shoe production and market
share at best level are Republic of China and Vietnam. This is because its production costs and
labor cost is lower. In the case of Italy and Brazil the trend is flat. And Indonesia competitiveness
and market share seem to be decreasing too. Thailand’s RCA value and market share in leather
products is quite low the same as competitive trend. Argentina and Italy have the highest
comparative advantage in producing leather products and also the best market share, footwear by

Brazil, Republic of China and Mexico, respectively.



