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ABSTRACT

Household consumption behavior and factors influencing the decision concerning
vegetable oil consumption were examined. Samples covered 200 individuals in soybean oil
consuming households and another 200 in palm oil consuming households that resided in Muaeng
District area of Chiang Mai Province. Analysis was based on descriptive statistics, and Likert
Scale method to compare the importance of such decisive factors as product, price, place, and
promotion. Meanwhile, the distinction between the two sample groups about their opinion
concerning the different influential factors was ascertained by the results of t-test.

The majority of those 200 soybean oil consumer samples could be described as female,
aged 21-30 years old, single, bachelor’s degree graduate, government/state enterprise worker,
with 5,001-10,000 baht average monthly income, and having 4-5 family members. The study on
consumer behavior found that in most cases the samples purchased vegetable oil from large retail
stores, 1-2 bottles per purchase, 1-2 times per month, preferably 1 liter size. They generally used

the oil for stir-fried cooking. In case of deep frying, they often kept the oil for repeated use one or



two more times and then got rid of the old oil through drainage. Most of them used to consume
premium grade vegetable oil and decided to adhere to consuming premium product. The factor
most influential for their decision appeared to be product particularly the quality aspect, followed
by price in terms of reasonable price considering the quality of product.

Most of the 200 samples of palm oil consumers were found to be female, aged 21-30
years old, married, bachelor’s degree graduate, government/state enterprise employee, with
10,001-20,000 baht average monthly income, and having 1-3 family members. Similarly, most of
them bought plam oil for household consumption from large retail stores, 1-2 bottles per buying,
1-2 times per month frequency, and preferably 1 liter size. They generally used the oil for deep
frying only once and drained the used oil into sewers. Most samples indicated they used to
consume premium grade oil but decided not to do so anymore. The most important factor in their
decision to consume particular vegetable oil was price in terms of reasonable price compared to
quality, and the next important one was place or distribution channel.

On the opinion with respective to the relative importance of influential factions for the
choice of buying vegetable oil, the soybean oil consumer group appeared to place greater
emphasis than the otherwise group on the following attributes: product quality, color of vegetable
oil, type of raw material for vegetable oil extraction, type of container, information labeling,
reasonable price in relation to quality, and retail store in the neighborhood. In contrast, factors
considered more important in the opinion of palm oil consumer group were advertisement

through various media, and organization of sale promotion campaign.



