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ABSTRACT

This study has three objective: 1) to understand consumers’ behavior and satisfaction in
purchasing Royal Project Temperate vegetable, 2) to identify factors influencing consumers’
decision to buy Royal Project Temperate vegetable, and 3) to explore consumers’ satisfaction and
opinion about Royal Project Temperate vegetable in Chiang Mai province

Primary data was used in this study. The data was obtained from a random sample of 200
buyers using questionnaire. Descriptive statistics was used in the analysis of data.

For the first objective, customers’ behaviors. The results of the study showed a majority
of consumers can be characterized as female, 25-35 years old, single, bachelor degree graduate,
with average monthly income of less than 10,000 baht, and distance from accommodation to shop
less than 4 kilometres, This group of consumer will buy Royal Project Temperate vegetables
because the product contains no pesticide or chemical fertilizers. They will purchase temperate
Royal Project vegetable less than 4 times each month, and purchase Royal Project temperate fruit

less than 4 times each month.



The second objective, customers were asked to rank factors affecting their decision to
buy Royal Project Temperate vegetable. The results of the study showed that on controllable
factor, those relating to product were found to be the most important. Most customers felt the
number one factor was that the product should be free from pesticide and chemical fertilizers.
Next important factor in their decision to buy were those factor related to price. Price appropriate
to quantity of product.

On the study of uncontrollable factor affecting customers’ decision to buy, Chi-square
test was used. The results of study showed that customers’ occupation, and average monthly
income were significantly related to the expenditure when buying Royal Temperate vegetable
Project.

The third objective, customers were asked about their satisfaction level when purchasing
Royal Project Temperate vegetable. From the analysis, The consumers were most satisfied with
the product prices and friendlness of staff who assisted them when purchasing the product.
However, This group was only monatcly satisfied with distribution channels and quality of

service offered.



