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ABSTRACT

This study aimed to examine the factors affecting decision — making in choosing
advertising services as well as to identify customers’ behavior and demands in choosing
advertising service from free copy magazine in Chiang Mai Province. Data were compiled from
500 samples of free copy magazines’ customers. The analysis was based on the result of
descriptive statistics, application of Logit model using the maximum likelihood estimates (MLE)
technique, and the marginal effects.

The findings revealed that the majority of samples under study who chose advertising
services from free copy magazines were characterized as female (60.8%), 20 — 30 years old
(43.3), single (58.0%), with bachelor’s degree (47.5%), engaged in any other business (38.7%),
with at least 5 years business experience (55.3%), having the average business sale volumes
between 100,001 — 400,000 baht (34.1%).

On customers’ behavior the samples under study were found to prefer free copy

magazine (61.8%), with more than 50,000 baht budget for business promotion (23.5%), requiring



the advertising services from 1 free copy magazine/year (35%), with advertising period between
4 — 6 months. The majorities of samples choose advertising service in the cover page and are
suggested by the marketing department.

This study also found that the main factor affecting decision — making in choosing
advertising services from free copy magazine in Chiang Mai was the success in using advertising
media (32.46%), followed by types of business, total amount of printed matter, target group, sex,
free copy magazine’s advertising rate, contents, status and stability of the media company, and

education level (12.39 — 30.75%).



