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ABSTRACT

This study aims to review and analyze the existing forms of the fresh market before and
after the establishment of Multi-national retail business, and the problems including solutions of
those problems affected by the settle of Multi-national retail business. The statistical devices
employed in the data analysis were descriptive statistics, Likert Scale, Chi-square and T-test. The
data are collected by using the questionnaire from the sample size of 305 vendors in 8 fresh
markets namely Pra Too Chiang Mai fresh market, Nong Hoi fresh market, Siriwatana fresh
market, Suthep fresh market, Sanpakoi fresh market, Bantor fresh market, Ming Muang fresh
market and Bariboon fresh market.

The findings of the study indicate the majority of venders are female, age between 41-50
years old, and the educational background is primary school, live in Chiang Mai municipality
area, and work as the venders about 10 years or more. Their gross income is less than 1,000 baht
per day and net income is less than 500 baht per day. The rental cost is more than 60 baht per day

which is too expensive for the vendors to pay the annual fee.



The result of t-test between large size and small size fresh markets reveal that the venders
opinion of two market are significantly different in convenience and hygiene, customer services,
modernization, differentiation products, profit before the establishment the Multi-national retail
business.

The results also find that the physical impact leads the vendors to downsize their firms
for reducing the cost and the rental fee. Thus, they should continue on the renovation in shop’s
outlook, buyer’s convenience, goods hygiene and its surrounding for shopping. In the social
impact, the venders and the customers have less relationship because the less buying frequency
but the numbers of the customers were not affected by the Multi-national retail business. The

economic impact found that the sale quantity, income and profit were decreased.



