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ABSTRACT

 This study attempted to understand the general characteristics of leasing service users 

which might affect their choice, and the problems associated with hire-purchase program of a 

leasing company in Chiang Mai Province

 The primary information came from questionnaire interview of 200 samples of customers 

who used the services of a leasing company in Chiang Mai Province. The samples were obtained 

by Accidental Sampling Technique, The secondary information were compiled from relevant 

documents, articles, and research reports as well as the leasing company’s files on individual 

customer’s records. The analyses were based on the results of descriptive statistics including 

frequency, percentage, arithmetic mean, and standard deviation, as well as those of chi-square test 

to verify the relationship between such general characteristics of the samples as occupation and 

income and such choice determining factors as low loan interest rate, no requirement of surety, 

secure establishment of the company, and good human relation. 

 The findings indicated the majority of customers of the leasing company could be 

described as male, aged 21-30, married, bachelor’s degree graduate, private business employee, 

with monthly income less than 10,000 baht, using primarily motorcycle as collateral to get credit, 



entering 12-month leasing contract, and having the need to get short-term revolving cash as the 

main objective of getting loan from the leasing company. The primary factor influencing the 

customers to make their present choice was found to be personal relation, specifically in 

information passed from mouth to mouth among the customers (49%).  Among the 22 

hypothesized determining factors, credit approval without the requirement for surety ranked most 

significant with the average score of 4.29. From the test of relationship between personal 

characteristics and the factors likely to determine the choice for hire-purchase credit program 

offered by the leasing company, occupation appeared to have no relationship with all factors 

except for the factor of constant marketing promotion; income happened to have no link to all 

factors; and the experience whether or not in using loan services of other credit providers had 

relationship with only one factor namely the speedy procedure of loan approval. The most 

frequent problem reported was the inconvenient system for making payment and communication. 

Consequently, the advices for remedy were on the improvement by using on-line technology to 

allow information linkage among all branches of the leasing company which in turn allow the 

payment to be made at any branch, and the adoption of counter-service and banking system to 

accept payment. These would help facilitate the customers and save their time. 


