a J

A A Yy v a a Y a < 2
FOLIDINIIAUANNUVVIATY Wi]ﬁﬂiiNﬂ151%ﬂ5ﬂ156ulﬂﬂi&uﬁ JTUUDALDALLDA

Y Aawv A A o w o A
VANQNATUIHN nle% 1na (uwwuﬂmwmmamm

anTarealui
Y ° '
)Y uanely a1lng
YSayan IATHANAATUNIT DN

d‘ = k4 v a
aaenssuMsNUSnemsauanuUdasy

a J A A a J
TANTNNY (FYTHIINY Uses1unssums
a ad
WA.AT. AN ‘W’Nﬁ"lflcli] NITUNIT
v Jdaa o 4
D.AUATU DUNTINAIT NITUNIT
% 1
UNNnee

[

=i dydw S A a R A A 1 v A d‘ = =3
msAntidagisyasnmennsiziniladeninadenisandule inefnyina
a = Y Aa o = A o w Y a
WYANITNAADAIUANNNIND I9upagAAuTEM Nlon 1da (umsw)  Tumisldusns
a S 3 ] 3 ° < 1 o [ ~Aq Y =<
dUmMosIIATzUY ADSL  TuszauausIdazanmsIge  ngudladanlglumsanu,
] a a S <3 [ < ¢; <
Usznoudie nqugnid 1Fusmsdumesiiaszuy ADSL luszauanmiIa tazanusge
p819a2 150 au Padeninasenmsdaaulaldusns Usznoudie 8 Jadene Tadearunisd
Tds Tusulugrendenldusnis Aruaiusnssie@ou d1Un1TUTNITHAINITIIE A1
o o A oA A A Ao A A o ) I o
NNANYA/ANNH YDA FOITIUDIVSTHN N 1oN 3108 (HI1¥Y)  AuaNNE IuNssu-
vy ) P ] A ) v Y] ya P
daveya dilszTemininmslgnunvainuals duanuianudnlelumslesumesidia
520U ADSL  wazauanuazadnlunsveldusnms  diungdanssulunisldusms
o o A Aa L]
Usznovudie Taglszasalumsly anwd $ranawazszeznarlunmsldoumesiia ns
a QY aa a Y Aaa I'4 4 1 a 3
Ansz lFanaFanssautaz l¥ana ladauads Tun1snaaouANULANAINYBIANAAITY
1 [ Jg ¥ Aa a AR~ [ < c; <3
FEUINNGUA 1FUTNIDUMDTIIATEVY ADSL TuszaunNuF ez N5 g3

g

' 1 1 a a =] [
HAMIANEINUI  gnAINguAIee g 1dTmsdumesiiinszuny  ADSL  Tuszay

U

3 o 1 1 d o 1 2 v A o R = Yy A 1A o
AIULIIAN ﬁﬁuiﬁﬂglﬂumﬁﬂﬂﬂ 21g910731 20 1 husinGeuainfny mw"lﬂmaammaum

J [ d'd 1 A Y a v A [y v Y [ a A
1731 10,000 LN ‘ﬂ%ﬂﬂﬂuﬂﬁﬁﬂﬂ1ﬁlﬁﬂﬂ1“ﬁﬂﬁﬂﬁ 3 UAVLUINAD faveaumusmssunou



9 = ) [} A A Y a Y a [ [ a
Aums i 1Ys Tuguluyreion 14u5ms tazmumsuimsnainsue daunganssulums
a s 3 1 1 (PSR L 4 o a ] ]
T¥oumesida  wuhdiulngiitaglszasdlumsdioniniuie ldmniu vazdnlylu
] Y ua/‘ 1 a u'/ o (% =1 1 =1 =
%391781 20.01-24.00 . uazldnonsaluny 4 $rTua dwmsuanuiansla wud Tanuie
9 1 @ d' A 1 a A T A Y a =
wolaluanuguarveslys Tudunnige sevanae awsmsnamoutazanlalsusnigil
JIAUNNZAN MUY
) [ 9 1 ] Ll 99 ¥ Aa a s I [ < 1
dmsugnMnguaI08 19l 15TnIdumesIiaszuy ADSL Tuszauanusage dim
[~ ~ 1 A A [V a a = a [l o
Tnailumere o1gsznane 31-40 I imsanuiszauliyas Jerdnmne/ginediuda
~ Y A 1A o A~ ' A Y a v o A
wazise 1Amasn sy 40,000-50,000 1 Tadeniinadonis@enlyusms 3 duduuInie
o 3 @ ' P ~ ~
Padsaruanusrlumssu-dedeya sz Tenininmsldauivainnals uaz@umsi
o ] y a 1 a a S < [ 1 1
Ts Tudulugarsiiaenldusnig daunganssulunslddumesiiia wudrdaulvg)il
Y] L 9 A a 1 A a 9 [ 1 9
Faguszasnlumslsmenisaadedoa1sniegine 14mniu 1ur199a1 08.01-12.00 U, az 14
1 qu' Ta <;1 o [ =< 1T A =< 1 a A =
aonsa iy 4 ¥ Tue dmsuanuianela  wunlanuinaws laluausmssiedeuiisian
d‘ A 1 A Y Aa = Y 1 Q')
mzauuIniga sevaanine andalduimsisnaurmunzaurazanuduaives 1us Tudu
AINRINY
1 a < § LYY, [ 1 1 1
TunmsnadeunnuuanalgvesnNuaaiuneInuilateas q luszranangu
Jqg ¥ a Y 2 o 3 A a d T o v A o
Alsusms luszavanusidazanuiiges wud danuaamiuuanaany 3 edsne iede
9 ' a A Jq ¥ Aa o 3 o & 1A 1 A Y Aa 1
auaimsneaen Tasdldusmsluszauanusiduiuninadomsaenlduins ualu
] < [~ 1 = v Y < ] "9 o 9 4
seauanusIguruN luiina Jadsarmanusalunmsiv-dadoyanaziladeauilss Teaion
Y A Y9 ¥ A o 2 S 1A ' o 2 o &
mslsnuinainnate 4lsuinmslussauanusrguiunisg ualuszaunnusidunu
luimanemsaenldusnig aruiladenviae 5 fadede Tededrunisdilds Tusulugien
A Y a 9 a [ 9 @ L4 VA A A = a o
@en]FUITAT AUMSUTMIHAINITVIY AUNNANH/ANNUUFODOUALFDITIIUDIUTHN
=3 A o w a s 3
iilo#l $1a (uvrw) Auanuianudhlalumslddumesitiaszuy ADSL  uagdunnu
Y a v 9q Y a Y 3 o 3 ~ A g '
azadnlumsvelduins nunglduimsluszauanusidwazanuiigalianuaamiu i

1 [ [~ = 1 A Y a
LW’]ﬂﬁNﬂuIﬂﬂ!WuTﬂJWﬁ@]@ﬂTiLa@ﬂi‘KUiﬂWi



Independent Study Title ADSL Internet Using of Customers’ Behavior of
TOT Public Company Limited in Mueang District,

Chiang Mai Province

Author Miss Duangjai Lumyai

Degree Master of Economics

Independent Study Advisory Committee
Assoc.Prof.Porntip Tianteerawit Chairperson
Asst.Prof.Dr.Sasipen Phuangsaichai Member

Lect.Kansinee Guntawongwan Member

ABSTRACT

This study attempted to understand the decisive factors, consumer behavior as well as
satisfaction of TOT’s customers in using ADSL internet in both low speed and high speed systems.
One hundred and fifty samples of ADSL internet users in each system were used for information.
The decisive factors were proposed to include eight factors: promotion during the period the
customers making choice, monthly service fee, after-sale services, image/reliability and reputation
of TOT company, speed of information transmission, diverse useful functions, the understanding in
the use of ADSL internet systems, and the convenience in applying for service usage. The
investigation on consumer behavior covered the aspects of objectives, frequency, time and duration
of internet using. Analyses were based on descriptive statistics. Chi-square test was employed to
show whether different opinion existed between the low speed and high speed ADSL internet user
groups.

The findings revealed that most low speed ADSL internet users could be characterized as
male, younger than 20 years old as school pupil/student and having less than 10,000 baht monthly
income or allowance. The first three most important decisive factors for making the choice were

monthly service fee, promotion during the period the customers making choice, and after-sale



services. On internet using behavior, most samples in this group had entertainment as the objective,
used every day mostly during 09.01-12.00 p.m., and used no more than four hours each time. As
for satisfaction, internet users in this group were satisfied most with the worthiness of taking the
promotion program, followed by the appropriate monthly service fee and entrance fee, respectively.

The majority of high speed ADSL internet users could be described as male, 31-40 years
old, bachelor’s degree graduate, engaged in trading/private business, and with 40,000-50,000 baht
monthly income. The first three primary factors that influenced their decision to use this internet
system were the speed of information transmission, the diverse useful functions, and the promotion
program during the time to make the choice. Internet users in this group used so for the purpose of
business communication, every day, during 08.01-12.00 a.m., for no longer than four hours each
time. They were found to be satisfied most with the appropriate monthly fee, followed by the
appropriate entrance fee, and worthiness of taking the promotion program, respectively.

Difference in opinion between the two groups appeared to exist in three factors. The low
speed internet users considered monthly service fee to have effect on choice, but the other group
thought otherwise. Contrary to the low speed internet users, the high speed users regarded both the
speed of information transmission and the diverse useful functions of an internet system had a
bearing on the customers’ choice. For the remaining five decisive factors, both groups shared the

same view that they had effect on the choice of using a particular internet system.



