
 ( )

     

     

.

. .

.

 ( )

 ADSL 

 ADSL 

 150  8 

/  ( ) -

 ADSL  

 ADSL 

 ADSL 

 20 /

 10,000  3      



 20.01-24.00 .  4 

 ADSL 

 31-40 /

 40,000-50,000  3 

-

 08.01-12.00 .

 4 

 3 

-

 5 

/

 ( )  ADSL 



Independent Study Title  ADSL Internet Using of Customers’ Behavior of  

     TOT Public Company Limited in Mueang District, 

     Chiang Mai Province 

Author     Miss Duangjai Lumyai 

Degree     Master of Economics 

Independent Study Advisory Committee 

Assoc.Prof.Porntip Tianteerawit        Chairperson 

     Asst.Prof.Dr.Sasipen Phuangsaichai    Member 

     Lect.Kansinee Guntawongwan   Member 

ABSTRACT 

 This study attempted to understand the decisive factors, consumer behavior as well as 

satisfaction of TOT’s customers in using ADSL internet in both low speed and high speed systems. 

One hundred and fifty samples of ADSL internet users in each system were used for information.  

The decisive factors were proposed to include eight factors: promotion during the period the 

customers making choice, monthly service fee, after-sale services, image/reliability and reputation 

of TOT company, speed of information transmission, diverse useful functions, the understanding in 

the use of ADSL internet systems, and the convenience in applying for service usage. The 

investigation on consumer behavior covered the aspects of objectives, frequency, time and duration 

of internet using.  Analyses were based on descriptive statistics. Chi-square test was employed to 

show whether different opinion existed between the low speed and high speed ADSL internet user 

groups.

 The findings revealed that most low speed ADSL internet users could be characterized as 

male, younger than 20 years old as school pupil/student and having less than 10,000 baht monthly 

income or allowance.  The first three most important decisive factors for making the choice were 

monthly service fee, promotion during the period the customers making choice, and after-sale 



services.  On internet using behavior, most samples in this group had entertainment as the objective, 

used every day mostly during 09.01-12.00 p.m., and used no more than four hours each time.  As 

for satisfaction, internet users in this group were satisfied most with the worthiness of taking the 

promotion program, followed by the appropriate monthly service fee and entrance fee, respectively. 

 The majority of high speed ADSL internet users could be described as male, 31-40 years 

old, bachelor’s degree graduate, engaged in trading/private business, and with 40,000-50,000 baht 

monthly income.  The first three primary factors that influenced their decision to use this internet 

system were the speed of information transmission, the diverse useful functions, and the promotion 

program during the time to make the choice.  Internet users in this group used so for the purpose of 

business communication, every day, during 08.01-12.00 a.m., for no longer than four hours each 

time.  They were found to be satisfied most with the appropriate monthly fee, followed by the 

appropriate entrance fee, and worthiness of taking the promotion program, respectively. 

 Difference in opinion between the two groups appeared to exist in three factors.  The low 

speed internet users considered monthly service fee to have effect on choice, but the other group 

thought otherwise.  Contrary to the low speed internet users, the high speed users regarded both the 

speed of information transmission and the diverse useful functions of an internet system had a 

bearing on the customers’ choice.  For the remaining five decisive factors, both groups shared the 

same view that they had effect on the choice of using a particular internet system. 


