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ABSTRACT
   

This research aimed to understand the factors influencing  the decision of parents in 

choosing Assumption College Lampang for their child to study secondary education. Information 

and data were based on questionnaire interview of 284 samples identified by purposive sampling 

method to be parents of students entering the first year level of Mathayom Suksa at Assumption 

College Lampang. The analysis was based on the results of descriptive statistics including 

percentage, arithmetic mean and standard deviation and the relationship among various factors 

were explained by Chi-square test. 

 The study found the majority of samples were characterized as female (63.4%), being the 

mother (57.0%), aged 41-45 (34.5%),  practicing Bhuddism (97.9%), with at least bachelor’s 

degree educational attainment (53.2%), employed in government or government enterprise 

agency (35.6%), having 10,001-20,000 baht average monthly income (32.7%) and having small 

family size with 3-4 members (51.4%). The reasons for them to choose this school were its good 

reputation in giving care and attention to students (95.1%), and its satisfactory standard in school 

administration and management (66.5%). 



 The primary factor influencing the parents’ choice to have their child enter Mathayom 

Suksa 1 at Assumption College Lampang was found to be the educational media including nice 

and attractive school buildings and surrounding, followed by the product factor as the school has 

long time reputation and social recognition, the instructional process and standard factor as the 

school has been certified for quality assurance according to the national educational standard, the 

personnel and administration factor since the personnel observe rules and regulation as well as 

follow good social conduct, the price factor as the school fee is worthy and suitable for the 

production of efficient students, and the market promotion factor since the student has sibling or 

relative studying at this school before, respectively. 

 On the interrelationship among various exogenous factors influencing decision and the 

endogenous or personal factors, it was found that the market promotion factor was related to the 

educational level, income level and occupation of the parents. The factor of instruction process 

and school standard appeared to have no relationship with education, income, nor occupation of 

the decision maker. The factor of instructional media as well school buildings and surrounding 

had relationship with education and income but not with occupation. The product factor was 

associated with income but not with education nor occupation. The price factor had relationship 

with occupation but not with education nor income. The personnel and administration factor was 

related to income but not to education  nor occupation. All relationships were concluded at           

5 % statistically significant level.


