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ABSTRACT

This study has three objectives: 1) to understand consumers” behaviors in buying houses
in 5 housing estates of Chiang Mai Province, 2) to identify factors influencing consumers
decision to buy houses in these housing estates, and 3) to assess consumers® satisfaction in living
in houses in these estates.

Primary data for this study were obtained from a sample of 250 customers. A total of 150
Thais and 100 foreigners were interviewed using questionnaires, Accidental sampling method
was used. Descriptive statistics and T-test were employed to analyze the data. |

The majority of Thai consumers under the study could be characterized as female, 30-40
years old, married with Thai spouse, bachelor degree graduate, government employee, with
average monthly income of 10,001- 20,000 baht. Whereas, the majority of ‘foreign consumers
under the study could be characterized as male, over 50 years old, married with Thai spouse,
bachelor degree graduate, business owner, with average monthly income of over 50,000 baht.

The results of the study showed that for Thai consumers, they had stayed in their housing

estates for an average of 1-2 years. Most got to know about their housing estates from billboard



advertisement. Built to order two storey houses was the house type mostly bought by Thai
customers with an average land size of 50-100 sq.wa. Prices of houses bought by the majority of
Thai customers were in the range of 2-3 million baht. The majority of them bought their houses
from housing project directly. Almost all Thai customers obtained loans from banks with
mortgage pertod of 5-10 years and with monthly installment of 10,000-20,000 baht. As for
foreign consumers, the majority of them had stayed in their housing estates for 1-2 years. Most
got to know about their housing estates from friends. Built to order two storey houses were also
the type of houses mostly bought. Most foreign customers also bought their houses from housing
projects directly, but with bigger land sizes of 100-150 sq.wa. and higher price range of 3-4
million baht. Most bought their houses with their own money.

On factors influencing the decisions to buy houses in these housing estates, the results of
the study show that for Thai customers, factors relating products such quality and location were
regarded as most important. For foreign customers, factors relating to services, such as
willingness of project staff to help, speed and rightness of services, were seen as most important,
However, the results from t-tests indicate that Thai and foreign consumers were different
regarding to factors relating to prices and relating to other factors such as conditions and chance
of getting loans as well as their own family financial status. Also Thai consumers had higher
mean score than foreign consumers.

On consumers’ satisfaction of living in these housing estates, the results of study reveal
that for both Thai and foreign consumers expressed their most satisfaction on general outlook of
project, such as credibility of project, surrounding environment, and provision of family facility.
Both groups also expressed moderate satisfaction with regard to sale services such as before and

after sale,



