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ABSTRACT 

 

This study has the objectives to explore the general features of housing projects in the city 

area of Lamphun Province and to understand consumers� need and satisfaction about commercial 

housing projects from the perspective of Northern Region Industrial Estate workers who are the 

prospective customers. 

Primary information concerning the general features of housing projects in Muaeng 

District of Lamphun Province were compiled from pertinent personnel of eight housing projects. 

The consumers study was based on questionnaire interview of 200 samples of Northern Region 

Industrial Estate�s middle career level workers who still had no houses of their own. Analysis were 

performed on the basis of descriptive statistics including percentage and frequency. Chi-square 

statistics at 0.05 significant level was adapted to test the relationships among various factors. 

The general features of the housing projects under study in most cases were the offer for 

three bedrooms and two baths one-storeyed detached housing units each on 50 square-wah area and 

at the toal price of 500,000 - 800,000 baht. 

The investigation about the demand for commercial housing among the Northern Region 

Industrial Estate�s workers found that the potential customers wanted to have houses of their own 
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as the main reason to buy a house and their next important reasons were their desire to live near 

their workplace and live in a better environment. The most desirable housing style appeared to be 

one-storeyed detached building, designed to fit the needs of customer on 50 - 60 square-wah area 

within 500,000 - 800,000 baht budget to be financed by loan from credit institution. The most 

influential product factors affecting the purchasing decision were found to be the elevated land to 

avoid flood problems. The quality of building materials and the workmanship, floor plan and roof 

and coating color, respectively. The most important price factor was the total price for land and 

house followed by the exlent of monthly instalment, respectively. The most important place factor 

indicated by the prospective customers was the convenient entrance and exit to the housing project, 

followed by the proximity to fresh-farm market, the proximity to children�s schools and the 

distance to workplace, respectively. Other factors reported to be equally important for decision 

making were the complete public utility system, the arrangement for security control and marketing 

campaign of the housing project. 

The Chi-square test provided the results that the dependency relationship existed between 

the factors of monthly income and budjet for buying hous, educational achievement and budjet for 

buying house, housing features and budget for buying house, the time to make buying decision and 

monthly income, and that between educational achievement and housing features. 
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