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ABSTRACT 
 

 The objective of this study was to investigate the consumer behavior of career persons 
about eat-out dinner. Information and data were obtained from questionnaire interview of 300 
sampled career persons who worked in chiang Mai Municipality area and who represented equal 
size of samples from three occupational categories: state enterprise and government employee, 
private business employee, and self-employed worker. Analyses and interpretation were based on 
descriptive statistics including frequency, percentage, and mean value. 
 The results found that 84% of samples under study had dinners outside their home and 
most of them could be characterized as female, 20-30 years old, bachelorps degree graduate or 
equivalent, private business employee, and having 5,001-10,000 baht monthly income. 
  Consumersp most favorite food for eat-out dinner was Thai food which could be ordered 
in general food shops that in most cases were located in the neighborhood of their residence or 
office. Those who took the consumer for eat-out dinner were often family members and the party 
was generally comprised of 3-6 people. The dates and the frequency in each month for eat-out 
dinner were not fixed in general and the cost per head per time ranged between 101 and 500 baht. 
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 There were seven marketing factors that might influence the consumersp choice of eat-
out dinner. This study also found that consumers put high priority on product factor particulary 
the clean and appealing features of the food. The factor of place had high weight in ample parking 
space. The price factor would have been most attractive if prices were reasonable for the food 
services. The factor of promotion would have been most attractive if the food shop had easy-to-
notice sign. For service factor, suitable opening hours and closing time was most important. The 
physical factor was rated hightest in the cleanliness and tidiness of food shop interia. The 
personnel factor got primary importance in the hospitality of receptionist and the pleasant manner 
of waitresses or waiters. 
 
 


