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ABSTRACT

This study has three objectives,(1) to study what are the factors affecting the demand for
Non-bank Installment Loan Credit in Mueang District, Lampang Province, (2) to study what are
marketing factors influencing the choice of credit used, and (3) to study problems and obstacles
involved in the use of such credit.

Data used in this study are obtained from interviewing customers who used installment
loan services from non-bank credit providers at four department stores in Mueang District, Lampang
Province. A total of 300 customers were selected by accidental sampling method. Chi-square test
and multiple regression analysis are used in analyzing data.

The results of the study using Chi-square test show that factors which are found to affect
the demand for Non-bank Installment Loan Credit are age, marriage status, level of education,
occupation, income, customer’s type of application, product type, price of product to be purchased,
installment term, and reason for applying for installment loan. Income is found to be the factor

mostly correlated to the demand for Non-bank Installment Loan Credit. While using multiple



regression method, the results of the study show that factors which are statistical significance to
affect the demand for Non-bank Installment Loan Credit are income and product price.

On the study of marketing factors influencing the choice of Non-bank Installment Loan
Credit, the study reveals that on price and product interest rate is found to be the most important
factor. On marketing strategy, promotion from product suppliers is found to be the most influencing
factor. On factors related to place, people and process, politeness of staff is found to be most
important. On factors relating to other marketing aspects, confidence in Non-bank credit provider is
found to be most important.

On the problems and obstacles of using Non-bank Installment Loan Credit, high interest
rate, too much paper work, strict credit criteria, and too long time required to approve credit, are

expressed as important problems in order of importance respectively.



