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ABSTRACT

This study aims to examine market structure, export situation and marketing
collaboration concerning aromatic candles industry in Chiang Mai Province and to perform
SWOT analysis as well as assess the competitiveness potential of this business. Data and
information for this study were compiled from first hand interviews as well as secondary sources.

The manufacturing of aromatic candles relies primarily on the skills and craftsmanship
of candle makers, and on the import of raw materials. The expansion of related business
industries appears to have implication for the growth of aromatic candles business. The targeted
consumer groups are these overseas and hence aromatic candles manufacturers tend to design
their marketing strategies focusing on foreign markets. The Thai government has provided well
various supports to this industry. In general, products quality is the main mechanism for business

competitiveness.



The results of SWOT analysis indicate that the craft men who make candle products
are the strength enabling the expansion of this business while easy imitation or replication of
products and designs is the weakness particularly in the absence of patent rights. The sound
support from government sector and financial institutions provides the opportunity for the
aromatic candles industry to grow and develop in continuity into the future.

The growing number of firms entering the industry has led to more intense price and
quality competition and the isolation of various firms in doing their own business. To encourage
business connection, the government sector should promote the organization of aromatic candles

manufacturers into a business cluster.



