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ABSTRACT 
 

This study focuses on the structure of homestay tourism management in Ban Mae 
Kampong and Ban Mae Klang Luang, and the consumer satisfaction concerning the homestay 
services in these two villages. Data and information are compiled by direct interview of 
community leaders and individuals involved in homestay business in the two villages as well as 
by questionnaire interview of 73 visitors who use these homestay services. Analysis are based on 
descriptive statistics including frequency, percentage, and mean. Furthermore, t-statistics are used 
to test the difference from mean of consumer satisfaction levels. 
 In Mae Kampong village, homestay business is considered a community managed 
venture with 86.12 % of the village population participating in providing accommodation in 13 
houses and organizing 10 tourism activities. Most visitors to this village are Thais, traveling by 
private cars, staying two days and one night at the homestay accommodation, and spending about 
550 baht per person for homestay services. Marketing and publicity activities to promote 
homestay at Mae Kampong have been undertaken mainly through such media as television, 
newspaper, magazine, and brochure. Homestay business in Mae Klang Luang village is also a 
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community managed endeavor with 26.94 % of the village population taking part in providing 
accommodation in 20 houses and arranging 4 tourism activities. Most visitors to this village are 
Thais, coming by their own cars, staying about two days and one night and spending about 400 
baht per person for homestay services. Marketing and advertisement activities to promote Mae 
Klang Luang homestays have been carried out mainly through such media as television, radio, 
newspaper, magazine, and internet. 
 Tourists who use homestay services in both villages can be described generally as 
female, aged between 21-30, single, with bachelorqs degree education, self-employed or to a 
lesser extent private business employee, and having 10,001-20,000 baht monthly income. 
 The study about consumer satisfaction involved six aspects including product, price, 
promotion, marketing channel, service, and image of the place. It is found that visitors to Mae 
Kampong village expressed their overall satisfaction to be at the moderate level. They are 
satisfied most with service quality, followed by image and product aspects, respectively. Those 
visitors who use homestay services at Mae Klang Luang village also indicate their overall 
satisfaction at moderate level while they are satisfied most with image of the place followed by 
the service and price aspects, respectively. 
 The results of t-test show that the tourists under study are different in their satisfaction 
levels concerning the factors of product, price, promotion, marketing channel, and service but 
they are not different in terms of satisfaction about image of the place. 
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