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ABSTRACT

The objectives of this study are to investigate: 1) factors affection the installation of
basic telephone services of TOT Corporation, Public Company Limited, in Chiang Mai area; and
2) problems of installing basic telephone services of TOT in Chiang Mai area. The data is
collected by using of questionnaires asking 400 samples of customers that use basic telephones of
TOT in Chiang Mai arca. The study findings are as follows: .

Most of the customers are personal, companies’ employee, have been running the
business for more than ten years, have average income 5,001-10,000 Baht per month, have one
telephone number of basic telephone, use basic telephone 1-3 times per day, average time is 3-5
minutes per time and have been used TOT’s basic telephone for 10-12 years.

The factors affection the installation of basic telephone services of TOT in Chiang Mai
at high level are product, price, place, promotion, people, physical evidence presentation and
process. If they are arranged in order by average score, the first will be the product, the

promotion, the people and the process consecutively.



The customers’ overall problems are found to be at a moderate level. The problems are
as follows: there are not enough services to choose, the service charge is high, not enough parking
lots, the service charge promotion is unsatisfied, the services are incorrect and slow, the offices’
name hard to notice and not enough staff to service. And if they are arranged in order by the

average score the first will be the place problem, the promotion problem and the price problem

consecutively.



