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ABSTRACT

The main objective of this study is to discern the factors influencing the choice for debit
card usage among the clients of Thai Military Bank (Public Company Ltd.) in Mueang District
area of Chiang Mai Province.

Data were gathered by questionnaire survey from 300 bank clients who used debit card
services of 7 branches of the Thai Military Bank in Chiang Mai.

The findings indicated that most respondents were characterized as female, age between
21-30, married, business employee/worker, with undergraduate degree, having 15,001-20,000
baht monthly income, holding on the average two debit cards, making most use of the card for
cash withdrawal from ATM and most often at commercial bank offices. Their primary reason for
the use of debit card was the convenience featured by sufficiently available ATM’s, speedy

withdrawal procedure, etc.



The most influential factor determining the choice to use debit card was found to be the
safety reason for no longer necessary to carry much cash, followed by the clients’ confidence in
the bank’s services, and convenience as debit card is a perfect cash-substitute.

The most frequent complaint was inadequate availabitity of ATM’s or their recurrent out-
of-order condition. The second major problem was the lack of understanding on the part of the
clients to make entries in ATM procedure. And the third important problem was the bank’s limit
for the maximum money transaction through ATM per day.

To respond to the clients’ need and to enlarge the debit card service network of the bank,
it is recommended that the bank establish more ATM’s, arrange technical crew to identify the
causes of ATM functional failure, provide brief and simple instructions to enable the client to deal
with certain trivial errors himself, enlarge the limit for cash withdrawal or money transfer
transaction, form alliance with more department stores or shops or institutes to offer more
diversified services to the clients, as well as extend the scope of targeted client groups to increase

the customer base of the bank,



