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Abstract

This study has two objectives, firstly, to study factors which influence the local
customers'choice for saving accounts. Secondly, the study addresses the problems and
constraints of the services provided by the .bank to the local conmunity.Samples on
customers who use saving account at three commercial banks in Amphur Long, Phrae
Province and data are collected by using questionnaires. Two hundred questionnaires
were distributed; but only 197 were returned. The data was then analyzed by using
frequenciles. |

. The result of this study shows that customers are mostly male, age between 18 to
44, Qver seventy-three percent of the sample are married. The majority of sample which
are retailers and employees, made up more than 50 percent of the samplg, The mean
level of education for the majority of the sample is between diploma and bachelor
degree. The remainder of the sample had completed grade 12. The range of the salary
was 10,000 - 30,000 baht and 2,000 - 5,000 baht respectively. At the time of filling out the
questionnaire the range of available balance of each customer is between 1,001 and
10,000 baht. The reasons that they prefer to use the selected bank are the proximity and
the long period of acquaintence. The typical length of the customers' use the service of
the bank is between 6 - 10 years.Regarding promotion strategies, most customers

responded more positively to receiving of a prize given to everyone who enrolled than



they did to a raffle. If a raffle is used, the customers prefer scholarships, high valued
items, and free package tours. Only 32.40% responded to the promotion, 77.60% still
have not made a decision regarding their choice.of account.The customers’ opinion on
present s-ervices shows that they respond positively on the following factors, proximity,
conveniences, and quality of the service respectively. On the contrary, the bank fees,
number of the branches and parking area are what discourage the customers from
using a specific bank. The customers suggested that the banks provide additional
services such as paying yearly expenses for health care, hospital fees, school fees., and

insurance through the banks.



