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Abstract

The current study aimed at investigating the fed beef cattle producing process and
marketing practices. It also aimed at investigating the factors that brought the raisers success.
Data collected was from document regarding producing and marketing processes that were
conducted nationwide as well as in the province. Chiang Mai province was selected for the study.
Questionnaires were distributed to 150 fed beef cattle producers in Phraw district, where the
production is very famous, of Chiang Mai. They were asked to give responses regarding to
producing and marketing processes as well as factors that contributed to their successful practices.

Fed beef cattle production in Thailand was practiced in central, northeastern, southern
and northern regions and could be proportionate at 40, 30, 17, 13 percent respectively. In 1994
the number of the cattle were 96,224, This was valued at 148.50 million baht. The most famous
breed was American Brahman while those less famous breed were Hindu Brazil, White Lampoon,
Chaloray and Cebu respectively.

In Chiang Mai, fed beef cattle productions were conducted in 10 districts. Phraw and
Sansai were ranked as the first and the second districts according to number of catile. Those
producers in two districts have both cooperatively and individually raised the cattle. The area of 4
rais had been provided for one cow. Ever since 1997 the raising areas had been gradually
reduced; some of them had been used for other purposes. The breeds were still the same.
Keeping and feeding the cows in the pens was the most famous technique while feeding-releasing

" and releasing were ranked second and third respectively.



Producing cost per one cow in each herd was marked at 11,000 baht while earning per
one cow in each herd was marked at 13,000 baht. These two figures would be increased or
decreased according to the variety of breeds. The study showed net profits made from one cow in
each herd was 2,000 baht, Bank for Agriculture and Agricultural Cooperatives had allocated the
money to some producers to conduct the activities while the rest used their own money. These
two groups of raisers, when numbered, were found to be almost proportionately equal.

As for marketing structure, the cattle were supplied to local markets within the country
for the purpose of consuming and using as draft cattle. Some of them were exported to
neighboring countries like Malaysia and Singapore. As for local markets, the cattle would be
delivered to slaughterhouses or traded in buffalo-cow markets, Those traded in the markets would
be, if healthy enough, processed into animal produces in plants while some of them that were not
healthy enough would be delivered to slaughterhouses.

The result showed that successful raisers were in the range of 31-40 years old and had
some other jobs before raising the cattle. Most of them were members of cooperatives.
Educational backgrounds of those who were and were not successful were not different.

As for internal factors that contributed to the success, those who were successful usually
raised 6-10 cows at a time. The area used was 3-5 rais. Cros-breeding cattle were famous among
them while those who were not successful usually raise varieties of cross-breeding cattle in bigger
area. They even shorten their raising periods.

As for external factors that contributed to the success, those who were success usually
exported their produces through livestock cooperatives. They equally utilized both their own

money and loans from financial institutions. They were well trained by the officers concerned.



