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ABSTRACT

This independent study investigated the behaviors of Chiang Mai University
undergraduate students towards the usage of Jumbo Net wireless network. The population in
this student was Chiang Mai University undergraduate students with 400 samples were
collected. Descriptive statistics were used for analyzing the data. According to the analyzed
results, the majority of respondents were 3rd and 4th year female students who were studying in
Technology Sciences and Social Sciences. Most of them connected the internet via Jumbo Net,
the university’s wireless network service. The second choice was 3BB provided by commercial
provider.

Based upon the findings about behaviors of Chiang Mai University undergraduate
students towards using the Jumbo Net wireless network, most of the samples used only the
Jumbo Net for connecting to internet and the first two main purposes of the usage on each
following categories were; 1) education purpose, for online courses registration and academic
research activities 2) entertainment purpose, for online music and movies listening to and
watching 3) communication purpose, for online chatting and social networking with friends and
relatives 4) online shopping purpose, for movie tickets buying and rail/bus/flight timetables

checking 5) other activities purpose, for files downloading and web board posting. The reasons



the samples used Jumbo Net because of the economic price and campus-wide coverage.
Samples rated their satisfaction at moderate level. The self and the peers were the most
influential factors in Jumbo Net usage. The highest peak usage time was between 12:01-16:00
PM., and the peak time was between 20:01-24:00 PM. The average connection time was 1-2
hours and 3-4 hours. The frequencies in using Jumbo Net were everyday and 2-3 days a week.
The most favorite places where the samples used Jumbo Net were referred to the faculty area
and main library. Most of the samples knew about Jumbo Net from friends and the service
website.

On the marketing mix factors, the respondents rated moderate satisfaction on
price, place, product/service and promotion factors. On each factor, the influencing sub factors
were;

In terms of product/service, the respondents gave the highest importance on the
availability of WIFI access points.

In terms of price, the respondents gave the highest importance on free IT service.

In terms of place, the respondents gave the highest importance on 24/7 service.

In terms of promotion, the respondents gave the highest importance on the
showing of access point named Jumbo Net that assured users they were using the official

university service.



