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ABSTRACT

The purpose of this independent study was to study services marketing mix
affecting consumers towards selecting wedding gown rental shop in Mueang Chiang Mai district.
Data were collected from 200 consumers and potential consumers. All data obtained were
analyzed by using descriptive statistics, consisting of frequency, percentage and mean.

The findings presented that most respondents were female in ages between 35-50
years old, holding Bachelor’s degree as the highest educational level, earning monthly income at
the amount of 10,001-20,000 baht, working as employee of private company, and having held the
married status at 10-12 months ago. They usually set the budget for renting male and female
wedding gowns at the amount between 5,001-10,000 baht and mostly selected to rent the gowns
from the same shop.

Considering on sub-factors of each service marketing mix factor, the findings
indicated that all sub-factors of Product factor affected the consumers to select the wedding gown
rental shop at high level and hereafter were respectively shown the highest ones: the availability
of bride and groom wedding gowns for rent, the large number of different designed wedding
gowns to select, and the various types of wedding gowns: Thai wedding gowns and evening
wedding gowns, to select.

Sub-factors of Price factor affected the consumers to select the wedding gown rental

shop at moderate and high levels and hereafter were respectively shown the highest ones: the



clear notice on service charges, the various rates in according to product quality, and the
negotiable prices.

All sub-factors of Place factor affected the consumers to select the wedding gown
rental shop at high level and hereafter were respectively shown the highest ones: the convenient
communication via telephone/facsimile/ Email, the accessible location where was located in
community area and easy to access, and the availability of large parking space.

Sub-factors of Promotion factor affected the consumers to select the wedding gown
rental shop at moderate and high levels and hereafter were respectively shown the highest ones:
having portfolio to present its previous works to consumers, the word-of-mouth done by fellows
or previous consumers, and the informative staff to give advices on products and services to
consumers.

All sub-factors of People factor affected the consumers to select the wedding gown
rental shop at high level and hereafter were respectively shown the highest ones: the knowledge
of staff towards different designs and types of wedding gowns, the staff who did not force the
consumer to make decision, the attention of staff to consumer, the friendliness of staff, and the
reliability of staff.

All sub-factors of Process factor affected the consumers to select the wedding gown
rental shop at high level and hereafter were respectively shown the highest ones: re-checking the
neatness of wedding gowns before delivering them to consumers, having simple process to get
services, and having fixed and clear due dates for renting period, tailoring period, and dress-fixing
period.

All sub-factors of Physical Evidence factor affected the consumers to select the
wedding gown rental shop at high level and hereafter were respectively shown the highest ones:
having sufficient rooms as needed such as fitting room, dressing room, and restroom, the polite

and clean dressing of staff, and the decoration of shop with beautiful and unique atmosphere.



