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ABSTRACT

This independent study aimed at exploring foreign students satisfaction towards services
marketing mix of Thai massage at ITM (International Training Massage) School, Chiang Mai
Province. Data collection was compiled by the distribution of questionnaires to 342 foreign
students of ITM (International Training Massage) School, Chiang Mai Province. The given data
were then analyzed by descriptive statistics composing of frequency, percentage, and mean.

Based upon the findings, most respondents were single female, aged between 31 — 40
years old. They were from European countries. They graduated with Bachelor Degrees. They
were business owners. Their monthly incomes were USD 1,000-5,000. They took class(es) at
other Thai massage schools before taking class(es) at ITM School. The students used to apply to
“LEVEL I: Foundation of Thai Massage” of ITM School. The current students were applying to
“LEVEL I: Foundation of Thai Massage” of ITM School. They took class(es) at ITM School
during October — January. They spent 1-2 weeks to decide to join ITM School. They spent
approximately USD 150 - 250 per course at ITM School. The people who influenced the decision
to study at ITM School the most were the previous students of ITM School. The main reasons
they chose to study at ITM School were the school credibility and being certified by the Ministry

of Education. They knew about ITM School from the internet.



According to the study, the students had high satisfaction with the following service
marketing mix factors: People, Product, and Process, respectively. The students had medium
satisfaction with the following service marketing mix factors: Place, Physical Evidence, Price,
and Promotion, respectively. The sub-factors which they had highest satisfaction with for each
service marketing mix were as follows. In term of People, it was the certified trainers. In term of
Product, it was the variety of courses. In term of Process, it was the standard of teaching method
which complying to the curriculum. In term of Place, it was the clear and informative website. In
term of Physical Evidence, it was the school credibility and being certified by the Ministry of
Education. In term of Price, it was the worthiness of the study fee. In term of Promotion, it was

the discounts for multiple course applying.



