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ABSTRACT

This independent study aimed at examining credit customer satisfaction towards
marketing mix factors of Nopadol Panich Company Limited. Samples of this study were specified
to 320 credit customers of the studied company and the questionnaires were used as the tool to
collect data. Then, data acquired were analyzed by the descriptive statistics, consisting of
frequency, percentage and mean.

The findings presented that most credit customers were male in ages of 25-35 years
old with Bachelor’s degree. They worked in the business, registered as Company Limited and had
been operated for over 10 years, in the pose of the managing director or owner who owned the
authority in making orders. They had got experience in purchasing construction materials for over
5 years and were introduced to Nopadol Panich Company Limited by media, particularly via the
billboard. Reason in purchasing constructing materials from Nopadol Panich Company Limited
was referred to the variety of products to be selected. The constructing material that was mostly
purchased was cement. They averagely spent 100,000-500,000 baht in each time of purchase and
their credits with the studied company were approved at higher than 300,000 baht. Beside
Nopadol Panich Company Limited, they were also the credit customers with other 3 more shops.

The results of the study on customer satisfaction towards service marketing mix
factors of Nopadol Panich Company Limited showed that the customers ranked their satisfaction
at high level to all following factors in orderly: People, Physical Evidence, Product, Place, Price,

Promotion and Process.



In Product factor, the customers ranked their highest satisfaction to the standard
quality of products; followed by the fame of products being sold at the company which was
ranked at high level of satisfaction.

In Price factor, the customers ranked their high satisfaction to the amount of credit
to be approved; followed by the credit card payment.

In Place factor, the customers ranked their high satisfaction to the convenient
location of the company; followed by the sufficiency of parking space.

In Promotion factor, the customers ranked their high satisfaction to the product
display in front of the shop; followed by the advertisements to be done via media such as radio,
newspaper and billboard.

In People factor, the customers ranked their high satisfaction to the good personality
and cheerfulness of staff; followed by the friendliness and service-mind of staff.

In Physical Evidence factor, the customers ranked their highest satisfaction to the
fame of company itself; followed by the cleanliness and well-arrangement found at the internal
space of the company.

In Process factor, the customers ranked their high satisfaction to the rapidness in

getting invoices; followed by the cashier and receipt procedures.



