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ABSTRACT

This research was intended to study the behavior of female students of Lampang
towards fashionable clothes buying. The populations were 300 female students which were
sampled by quota according to education levels; Vocational Certificate, High School Certificate
and Bachelor's Degree. The data was collected by questionnaires and then it was evaluated by
descriptive statistics such as frequency, percentage and mean.

It was found that most female students of Lampang got monthly income from their
parents which was lower than 4,000 Baht per month. The fashion style they like was easy, soft
color and no brand. The average fashionable expense was between 301-600 Baht per month.
Their favourite costume was T-shirt and trousers. They were not satisfied with sports wears. The
satisfying price was between 101-200 Baht per piece. They usually bought 2 items each time.
The reason for buying clothes depend on the necessity and occasions; buying for travelling or for
events. They made decision for buying clothes by themselves and their idol is Yaya Urassaya.
They liked to go shopping most on weekend or during their free or convenience time. They
mostly bought clothes 2 times a month. The shopping place they used to buy the fashionable
clothes was Assawin Market. They mostly received fashion information by visiting the clothing
store. The reason for clothes buying each piece was comfortable. They mostly bought clothes
with having shopping plan some time and compared the price with other stores before buying.

When they wore the fashionable clothes for the first time, they were satisfied.



The marketing mix factors which influenced the fashionable clothes buying
decisions of female students of Lampang overall ranked at the high level. The sequence was as
follows ; product, price , place and promotion.

Sub factors that had the tenth priority in each marketing mix factors were as
follows; The First of opportunities available, The Second of beautiful model, The third of
beautiful color, The Fourth of easy for keeping for product factors. The Fifth of exchangeable
in case of problems for promotion factors. The Sixth of clearly price tag, The Seventh of
suitable price for price factors. The Eighth of discounted product for promotion factors. The
Ninth of good quality of cutting for product factors. The Finally of suitable price for brand

for price factor.



