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ABSTRACT

The objective of this independent study was to study the factors affecting health care
business entrepreneurs in Chiang Mai Province towards selection of Be Healthy free copy
magazine as advertising media. The independent study collected data by questionnaires from 119
samples of health care business entrepreneurs or someone authorized to make decisions in
advertising which were members of Chiang Mai Medical Hub classified into 5 following types:
medical services, dental services, Thai spa, Thai massage and health care products. The data were
analyzed by using descriptive statistics which were frequency, percentage, and means.

Most of the respondents were Thai massage business which had been operating
for 1-2 years and were sole proprietorship with less than 1,000,000 bath of capital, 1- 50,000 bath
of monthly income, less than 10,000 baht of annual advertising expense and never advertised in
free copy magazines before.

According to the factors affecting health care business entrepreneurs in Chiang
Mai Province towards selection of Be Healthy free copy magazine as advertising media,
respondents were classified into 3 groups.

The first group were the respondents who chose Be Healthy free copy magazine
as advertising media. This study found that marketing mix factors that influenced the decision at
high level were product, promotion, people, process, place and price and at moderate level was

physical evidence. The top five sub-factors affecting the decision were having extra advertising



space for customer, the uniqueness and style, the attractiveness of columns in the magazine, the
reliability of contents of the articles, the discount for the first three issues, specific target reader,
well-known publisher and free advertising for long contract and regular customer.

The second group were the respondents who were not sure whether to choose
Be Healthy free copy magazine as advertising media. This study found that marketing mix factors
that influenced the decision at high level were process and promotion and at moderate level were
price, place, product, physical evidence and people, respectively. The top five sub-factors
affecting the decision were the appropriate size of A5 (15 x 21 cm.), the quality of paper (glossy
paper with 160 gsm cover and 90 gsm content pages), all 4-colours printing, responsibility for
errors occuring and the reliability of contents of the articles.

The last group were the respondents who decided not to choose Be Healthy free
copy magazine as advertising media. Most respondents in this group were Thai massage. For the
external factor affecting the decision not to advertise on the magazine was the current economic
condition leading the businesses to carefully consider when spending on advertisment. The
internal factor affected the decision not to advertise on the magazine was that the advertisement

rate was too high.



