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ABSTRACT

This independent study purposed to study about marketing mix factors affecting decision
of otorhinolaryngologists in Chiang Mai Province towards prescribing intranasal corticosteroid
drugs.

The study used a questionnaire to collect data from 29 otorhinolaryngologists in
government and private hospitals in Chiang Mai, who prescribed corticosteroid drugs to their
patients. The data were analyzed by using descriptive statistics consisting of frequency,
percentage, and mean. The results of the study were summarized as follows.

The results showed that marketing mix factors that influenced the decision of prescribing
intranasal corticosteroid drugs at high level were price, product and place, respectively, and at
moderate level was promotion.

For sub-factors, the results showed that the most influential price sub-factor was
reasonable and affordable price. The most influential product sub-factor were effectiveness of
the drug and being backed up by reliable academic references. The most influential place sub-
factor was reliable manufacturer. The most influential promotion sub-factors were characters and
manners of the medical representatives, plenty of reliable articles and reports about drug usage
published in worldwide medical journals, supporting expenses for doctors to attend conferences

related to the drug and advertisements in medical journals.



