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ABSTRACT 

 

This independent study aimed at exploring customer satisfaction towards services 

marketing mix of Hengsawat Yangyont Khuang Sing Limited Partnership, Chiang Mai Province. 

Data collection was compiled from the distribution of questionnaires to 365 customers of 

Hengsawat Yangyont Khuang Sing Limited Partnership, Chiang Mai Province. The given data 

were then analyzed by descriptive statistics composing of frequency, percentage, and mean. 

Based upon the findings, most respondents were married male, aged between 31-40 

years old, graduated with Bachelor’s Degree. They were business owner. Their monthly family 

incomes were over 40,000 baht. Their vehicles were pickup trucks. They owned 3 vehicles. They 

knew about Hengsawat Yangyont Khuang Sing Limited Partnership, Chiang Mai Province from 

their family members or relatives. The service they used at Hengsawat Yangyont Khuang Sing 

Limited Partnership, Chiang Mai Province was tire replacement. They used services of 

Hengsawat Yangyont Khuang Sing Limited Partnership, Chiang Mai Province 3 times a year. 

Each time they spent between 1,001 - 10,000 baht on the service. The preferred brand of tire was 

Dunlop. The type of tire they purchased was for light truck. They came to use services of 

Hengsawat Yangyont Khuang Sing Limited Partnership, Chiang Mai Province on Saturday and 

Sunday, during noon to 5:00 pm. The main reason they use services of Hengsawat Yangyont 

Khuang Sing Limited Partnership, Chiang Mai Province was the wide selection of tires available.  
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According to the study, the marketing mix they had high satisfaction with were People 

and Promotion, respectively. The marketing mix they had moderate satisfaction with were Price, 

Place, Product, Physical Evidence, and Process, respectively. The sub-factors that the 

respondents had highest satisfaction with for each marketing mix were as followed. In term of 

People, it was the considerate sales staff. In term of Promotion, they were free after-sales services 

such as free tire plugging, tire balancing and rotating. In term of Price, it was the negotiable price. 

In term of Place, it was the accessibility beyond office hours or during holidays. In term of 

Product, it was the wide selection of tires available. In term of Physical Evidence, they were the 

proper section and convenience of service areas. In term of Process, it was the pre-sales cost 

estimation.  

 


