ﬁ' A Y v a = Y 1 !
YorseamsaunmuLdas: anuiianelavesgnmaeaiulszau
MIAMALIMIVOIR I UAIUTING

4 1 =Y (%3 % 1
1B AR EUAVIITIN danTareall

Ailerns UNAMeAUYIY Tubaanave
S VINIFINIWMITUNA
dd‘ Y % a Jan A Aa o a
918N nmsAuaNuUdase FOIFANTINTIAINOTA T¥YFIUA
U v
UNAALD

msanianuianelavesgniaediulszaumsnainuinmsvesiauaiusing

o £ J a d o v A = s A = =3 Y
LA AAYINIUAVINAIH VI I T ll’J(5]QﬂZi8’thﬂL‘W'E')ﬁﬂ‘HWﬂ’JﬁJWQW’E)Gli]"U’ENQﬂﬂWI’E)

[

' = ' o W o £ g a Jd o 1
fff')uﬂ§$’(3fllﬂ'li?‘]ﬁ?@ﬂ‘iﬂ'limf)\?ﬁ!'lﬂﬁ}uﬁ’lu%Wﬂﬂ LINTITAYNYUAUVINTIN ﬂﬂﬂ?@t%ﬂﬁ%’iﬂ

J o [

] 9 Y A9 Y a YooY o o £ s a
Taomnudoyaingnainlgusnisvesdefudiuding 189a Tane19oudv19den 19nin
=) 1o 9 < 9 o a Y
Feoalna S 365 au Tasldunuaeunwlumanusiuswdeya taziuninsgidoya

v H v Y

Taeldadadanssan ldun Anud Yooz tagaundo Feagdnansdnu laeail

= 1 9 1 [ =
HAMIANY NI gaeunuudovnudiu Inaiihuwaee 019 31 — 40 U aaunm

[ = =) = =S a 1 % 9 d' T A
ausd szaumsanIgegalyaas Usznouerdngsnadiuai s1elamasaeiaouves
o dg! g1 A A o I

A3UASY 40,000 VAUl Usziansosuddiuynna fio sonszuz BSausnsuadIu

[ @ @ @ U o w o £ 1 a 7 @
uﬂﬂﬁ@gﬁluﬂ‘iflﬂﬂiﬂ 3 AY ijﬂﬂﬁjNﬁjuﬁ’Juiﬂﬂﬂ LI AYINYUAVINTIN ﬂWﬂﬂi@Uﬂi?ﬂ%@
a o a A sld'a} o £ g a d A A A Y Aa A
UIALUSUT UsmMsnlFnsuesalanesouavedes ao wasuers anvalumsleusnsn
9 9 [ o w ] Q( Rl a A A g’; 1 PR 9y Aa = 1
UNHUTIUINA LBITITAGNIUAVINTIN AD tag 3 ase mlynelumslsusmsmasluua

¥ a

Ay Iaq ¥ A sAq ¥ A
A¥AIN AD 1,001 - 10,000 UIN ﬂﬁ@ﬂ%‘]ﬁi‘lﬂuﬁ‘ﬂﬁlcﬁ e Dunlop ﬂﬁglﬂﬂﬂ%‘]ﬁﬂﬂuﬂﬂi‘b’ e N

v
v A 4 [ a

o J = @ COR {
UIINN Juﬂmiﬂﬂusﬂﬁl]ﬂ%}iﬁmi ﬁ@ AULTT — JUDINAY ¥IWIAT 12.01-17.00 U. ﬁu‘ﬁﬁ]‘ﬁ

q

A Y a 9y Y 1 o w (% Q( g a Jd w v A 1A =~ Y A
Lﬁ@ﬂi“]fﬂiﬂﬁﬂlf]\iﬁ%‘ﬂ’juﬁ’Jumﬂﬂ LBNEIAAYINIUAVINTIH V9 IATe9 vl A Heslviaen

Ay
Nayrio



HamsAnEITzAUANNTINe lnuesgnmnlinediulszauniamsaaausng nu
adedulszaumsaamausmsngnmiianuianelaegluszauuin fe Jadeduynains
v 9 1 a [ [ 1 a d’ Y A =
nay Madsaumsauasumsaaia d@audatedivilszaumsnaiauinsngnaiinuig
1 @ J o @ { @ a @ 4 @
wolvogluszauihunars 1dun devediusian dadeduaniun datedunaanmua Jade
amumsad gz ngueanyaznImenm taz JadsamnszuIums 1HUSms awdauy
=) v 1 A A 1 Y [ dy Y A Y] 9 1
TasNiladsgoeninunaegagalutaazmuastl muyaains as winauluimwguaorlala
Y
J a = [ ' @ o @
and1 Aumsauaiumsaaia As Tusmanainsvens wu deenls asgudaods adues
W3 984 A1u51A1 Ao A1snaeseesIald auaniui Ae Waldusnsuennaisiyms /
o v A o JA A 79 ¥ A Ay 9 v °
Junga MURAANUN Ao Ve19T0sud liiaenaInnaledie aumsaslazindus
[ A [ 1 dy A Y a A 3 [ 1 a 1 9
anyAUENIINenN N Ao Jautiaiunldusmsnidudadiuazainlunmsande tag A1

Y Aa A A 1 91 d’l Y 1 Y a
ﬂiz‘U’Juﬂﬁﬂl‘Vi‘Uiﬂ”ﬁ o 11msﬂizmmm%mﬂmamuﬂau“lﬂmms



Independent Study Title Customer Satisfaction Toward Services Marketing Mix of
Hengsawat Yangyont Khuang Sing Limited Partnership,

Chiang Mai Province

Author Miss Aphanchanid Kositsakulchai

Degree Master of Business Administration

Independent Study Advisor Associate Professor Sirikiat Ratchusanti

ABSTRACT

This independent study aimed at exploring customer satisfaction towards services
marketing mix of Hengsawat Yangyont Khuang Sing Limited Partnership, Chiang Mai Province.
Data collection was compiled from the distribution of questionnaires to 365 customers of
Hengsawat Yangyont Khuang Sing Limited Partnership, Chiang Mai Province. The given data
were then analyzed by descriptive statistics composing of frequency, percentage, and mean.

Based upon the findings, most respondents were married male, aged between 31-40
years old, graduated with Bachelor’s Degree. They were business owner. Their monthly family
incomes were over 40,000 baht. Their vehicles were pickup trucks. They owned 3 vehicles. They
knew about Hengsawat Yangyont Khuang Sing Limited Partnership, Chiang Mai Province from
their family members or relatives. The service they used at Hengsawat Yangyont Khuang Sing
Limited Partnership, Chiang Mai Province was tire replacement. They used services of
Hengsawat Yangyont Khuang Sing Limited Partnership, Chiang Mai Province 3 times a year.
Each time they spent between 1,001 - 10,000 baht on the service. The preferred brand of tire was
Dunlop. The type of tire they purchased was for light truck. They came to use services of
Hengsawat Yangyont Khuang Sing Limited Partnership, Chiang Mai Province on Saturday and
Sunday, during noon to 5:00 pm. The main reason they use services of Hengsawat Yangyont

Khuang Sing Limited Partnership, Chiang Mai Province was the wide selection of tires available.



According to the study, the marketing mix they had high satisfaction with were People
and Promotion, respectively. The marketing mix they had moderate satisfaction with were Price,
Place, Product, Physical Evidence, and Process, respectively. The sub-factors that the
respondents had highest satisfaction with for each marketing mix were as followed. In term of
People, it was the considerate sales staff. In term of Promotion, they were free after-sales services
such as free tire plugging, tire balancing and rotating. In term of Price, it was the negotiable price.
In term of Place, it was the accessibility beyond office hours or during holidays. In term of
Product, it was the wide selection of tires available. In term of Physical Evidence, they were the
proper section and convenience of service areas. In term of Process, it was the pre-sales cost

estimation.



